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From Editor’s Desk 

This issue of ‘Agricultural Situation in India’ talks about the 
recent schemes and policy of the Government in the farm sector, 
recent agricultural outlook, two intriguing academic research 
articles, one on the marketing of vegetable crops in Himachal 
Pradesh; and other on role and support of Coffee Board of India 
in promoting coffee cultivation in Kerala and an agro-economic 
research study reports on socio-economic resurvey of village 
Malana in Himachal Pradesh.

 The major farm sector news brought out in this issue are: 
distribution of the Krishi Karman Awards by Prime Minister and 
release of 3rd instalment of Rs. 2000 to     6 crores beneficiaries 
under PM-KISAN; organization of first national consultative 
workshop in New Delhi on strengthening agri-logistics in 
e-NAM; a bilateral meeting held between Shri Narendra Singh 
Tomar, the Union Minister for Agriculture and Farmers Welfare, 
Rural Development and Panchayati Raj and Ms. Tereza Cristina 
Correa da Costa Dias the Brazilian Minister for Agriculture, 
Livestock and Food Supply at Krishi Bhawan in New Delhi on 
23rd January, 2020 to discuss various bilateral trade opportunities, 
interests and issues; release of 1st final estimates of 2018-19 and 
1st advance estimates of 2019-20 of area and production of various 
horticulture crops by Department of Agriculture, Cooperation  
and Farmers Welfare.

 Other important news are the highlights of year end review 
2019 of Ministry of Agriculture and Farmers Welfare such as 
launch of Pradhan Mantri Kisan Maan Dhan Yojana (PM-KMY), 
launch of Pradhan Mantri Kisan Samman Nidhi (PM-KISAN), 
constitution of high powered committee of chief ministers for 
transformation of Indian agriculture, increase in Minimum 
Support Prices (MSPs) for kharif 2019-20 season and rabi crops 
of 2019-20, launch of multi-lingual mobile app “CHC-Farm 
Machinery”.

So far as the agricultural scenario is concerned, the Wholesale 
Price Index (WPI) of foodgrains, pulses, cereals, wheat, paddy 
and oilseeds increased by 8.64 percent, 13.11 percent, 7.74 
percent, 8.44 percent, 4.05 percent and 8.52 percent, respectively, 
in  December, 2019 as compared to that in December, 2018.  The 
cumulative winter season 2020 rainfall in the country has been 71 
percent higher than the long period average during 1st January 
2020 to 29th January 2020. Current live storage in 123 major water 
reservoirs in the country was 119.43 BCM as against 82.89 BCM 
of normal storage based on the average storage of last 10 years.

 On academic contemplation, two interesting research 
articles shared in this issue pertain to an analysis of marketing 
of five vegetable crops, namely cabbage, capsicum, cauliflower, 
peas and tomato in Shimla, Mandi and Solan districts of 
Himachal Pradesh; and the effectiveness of Coffee Board of India 
in promoting and supporting coffee cultivation in Kerala. The 
first article attempts to understand the marketing phenomena 
of vegetables with the objective to estimate the marketing cost, 
marketing margins and producer’s share in consumer rupee 
among the selected vegetables in Himachal Pradesh and analyze 
the price variability in different markets. For this purpose, the 
study relied on the primary data collected through pre-tested 
well designed questionnaires. These five selected vegetables 
account for more than 66 percent of total area under vegetable 
cultivation. The findings of the study reveal that among five 
marketing channels, channel-II (producer-commission agents-
wholesaler-retailer-consumer) was used by the maximum (almost 
38 to 79 percent) growers, in which commission agent/wholesaler 
is found to be the most important market functionary. The 
producer’s share in consumer rupee is highest in case of capsicum 
followed by peas, cauliflower, cabbage and tomato. It is suggested 
that the Government should create some basic infrastructure, i.e., 

all weather cheap transportation facilities, storage, etc. in rural 
areas so that farmers can get better prices for their produce. For 
enhancing the knowledge of the farmers, day-to-day marketing 
information/ intelligence should be provided to the farmers so 
that they can earn more return from their produce. The second 
article on performance of Coffee Board of India in promoting 
coffee cultivation in Kerala is brought out with the objectives to 
analyze the effectiveness of the programmes/ schemes of board 
and its significance in present context. To fulfill these objectives, 
the study used both primary and secondary data, collected 
from farmers and coffee board officials using questionnaire and 
interview from the Wayanad district of Kerala and from the 
annual publications, journals and official website of Coffee Board 
of India, respectively. The findings reveal that coffee board is 
protecting the interests of growers through subsidies, incentives, 
etc. and helps the growers in preparing more productive coffee 
garden, irrigation and mechanization. More than four training 
classes conducted by the board every year to enhance growers’ 
capability. However, it is found that even after so many efforts of 
coffee board many growers remains out of its benefits and are not 
satisfied with the board because of their unawareness regarding 
the functioning and schemes of the board. So, the author suggests 
that the board has to spread information regarding its activities 
through media and other means/channels in a more effective 
and inclusive manner. 

 In agro-economic research section, we are sharing the 
findings of socio-economic dynamic study of the unique village 
Malana in Himachal Pradesh. The idea behind this village study 
was to revive the old continuous village studies system of the 
AERC that functioned as the observatories of socio-economic 
dynamics of villages. The village was resurveyed after 25 years of 
its first survey in 1992. Various structural changes in agricultural 
production, natural resource use, land-use pattern, population 
growth, sex- ratio and public institutions were studied. Data 
collected from various sources and village level institutions, 
i.e., schools, health centre and Public Distribution Store (PDS) 
was analysed using different cost concepts and indices, like 
Herfindhal indices. Major Highlights of socio-economic changes 
during this period are: high growth (106.39%) in population; 
sex-ratio reaching near parity at 993 in 2017, as compared to 923 
in the year 1991; impressive rise in literacy rate from 6.0% to 
49.25%; increase in gross cropped area by 6.98% and an increase 
in production of all crops. However, Crop Diversification index 
(in terms of Herfindhal Index) analysis indicates decrease in 
crop diversity. On the economic well being side, high increase 
in farmers net returns observed alongwith a remarkable increase 
in the level of per capita income, consumption expenditure and 
saving in 2016-17 as compared to those in 1990-91. Finally, it was 
seen that the average livestock population of Malana has also 
increased. 

 Though outwardly progressive, the village appears to 
be threatened by circumstances that would keep it deprived 
of opportunities that it may find for itself with the complete 
embracement of developmental forces of education, opening up 
to the outside world and adopting the modern outlook of life. 
Keeping this in view, there is a need for sensitizing development 
strategy towards maintaining eco-system of the region. The 
village requires special attention of the Deputy Commissioner 
and district level departmental heads; and the state government 
to make headway towards helping it bringing out of an ignorant 
existence. The study suggests that proper implementation of 
soil conservation schemes and various Government schemes, 
such as Pradhan Mantri Gram Sadak Yojana, Swachh Bharat 
Mission, National Solar Mission, etc., will help Malana to realise 
its glamour and glory as a unique village of Himachal Pradesh.

  P. C. Bodh
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Farm Sector News*

*Source: www.pib.nic.in

Prime Minister distributed Krishi Karman Awards 
and released 3rd instalment of Rs. 2000 to 6 crore 
beneficiaries under PM Kisan

Prime Minister Shri Narendra Modi distributed 
Krishi Karman Awards for progressive farmers and 
Commendation Awards to the states at a public 
meeting in Tumkur, Karnataka on 2nd January, 2020. 
He also released 3rd instalment of PM Kisan (Pradhan 
Mantri Kisan Samman Nidhi) of Rs. 2000 for the 
period December, 2019 to March, 2020, which will 
benefit approximately 6 crore beneficiaries. He also 
distributed Kisan Credit Cards (KCC) to selected 
farmers of Karnataka.  He also hand over Certificates 
to beneficiaries under PM Kisan from 8 States / UTs. 
Prime Minister also handed over the keys of Deep-Sea 
fishing Vessels and Fishing Vessel Transponders to 
selected farmers of Tamil Nadu.

 The Prime Minister said that the land of 
Karnataka also witnessed a historic moment when 
money under the PM-Kisan scheme was distributed 
directly into the personal accounts of nearly 6 crore 
farmers in the country. Prime Minister said a total 
of Rs. 12000 crores has been deposited under the 3rd 
tranche of the scheme.

 Prime Minister said that the irrigation projects 
that have been stalled for several decades are now 
being implemented. He also said that the centre has 
always given priority to the interests of our farmers 
with the schemes like crop insurance, soil health cards 
and 100% neem coated urea.

 Prime Minister said that due to the efforts of 
the government both the production and export of 
spices from India has increased considerably. Spice 
production in India has increased by more than 2.5 
million tonnes and the export has also increased from 
about Rs. 15000 crore to about Rs. 19000 crore.

 He said that apart from horticulture, south India 
also has a large share in the production of pulses, oil 
and coarse grains.

 Prime Minister said that seed hubs have been 
built to promote pulses production in India, of 
which more than 30 centers are located in Karnataka, 
Andhra, Kerala, Tamil Nadu and Telangana. 

 Referring to the Government’s efforts on 
Fisheries sector, Prime Minister said the government 
is working at three levels to strengthen the sector.

i.  Encouraging fisheries in villages through 
financial assistance to fishermen.

ii.  Modernizing the fishing boats under the Blue 
Revolution Scheme.

iii.  Constructing modern infrastructure related to 
fish trade and business.

 Prime Minister said that fishermen have been 
linked to the KCC facility. New fishing harbors were 
built in large rivers and in the sea for the convenience 
of fish farmers. A special fund of Rs. 7500 crore 
has also been created for modern infrastructure. 
Fishermen’s boats were modernized for deep sea 
fishing and navigation devices were installed in boats 
for the protection of fishermen with the help of ISRO.

 Keeping in view the nutritional security of the 
country, PM requested to create a new category in the 
Krishi Karman Award for nutri cereals, horticulture 
and organic agriculture, which will give impetus to 
people and states doing better work in these areas.

 On the occasion, Shri Narendra Singh Tomar the 
Union Minister for Agriculture and Farmers Welfare, 
informed that a toll-free number (155261) for the 
beneficiaries of PM-Kisan Yojana, has been started at 
which the farmers will be able to know their payment 
status. He added that it shows the Government’s 
commitment to social security for small and marginal 
farmers through two important welfare schemes – 
PM-Kisan which provides income support and PM- 
Kisan Maandhan-Yojana (PM-KMY). The Minister 
added that a mobile application is also developed for 
ease access of PM Kisan portal facilities for farmers.

Year End Review 2019 - Ministry of Agriculture, 
Cooperation and Farmers Welfare

The major highlights of the Department of Agriculture, 
Cooperation and Farmers welfare during the year 
2019 are as follows:

Launch of Pradhan Mantri Kisan Maandhan Yojana 
(PM-KMY)

PM-KMY inaugurated by the Prime Minister Shri 
Narendra Modi on 12th September, 2019 provides 
for payment of minimum pension of Rs. 3000 per 
month to the eligible small and marginal farmers 
on attaining the age of 60 years.  It is voluntary and 
contributory pension scheme with entry age of 18 to 
40 years. The monthly contribution by farmer ranges 
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between Rs. 55 to 200.  Central Government will 
contribute an equal amount in the pension scheme.  
Till now, 19,19,802 beneficiaries have registered.

Launch of Pradhan Mantri Kisan Samman Nidhi 
(PM-KISAN)

 PM-Kisan scheme inaugurated by the Prime Minister 
Shri Narendra Modi on 24th February, 2019 which 
provides for transfer of an amount of Rs. 6000 per year 
in three equal instalments each of Rs. 2000 directly 
into the bank account of beneficiary farmer families. 
The scheme initially covered only small and marginal 
farmer families with land holding upto 2 hectares as 
beneficiaries, subject to certain exclusion criteria for 
higher income status. The Government later extended 
the scheme with effect from 1st June, 2019 to all farmer 
families, irrespective of land holding size, subject 
to applicable exclusions. Since the launch of PM-
Kisan till now, about 8.12 crore farmer families have 
benefitted and more than Rs. 48,937 crore has been 
released under the scheme. A new facility has been 
provided on PM-Kisan web-portal (www.pmkisan.
gov.in) through ‘Farmers Corner’ Link to facilitate 
the farmers for self registration, edit his/her name in 
PM-Kisan data base as per Aadhar card, access the 
beneficiary list and status of payment.  The farmers 
are being facilitated for self registration and data 
correction through common service centers.  

Constitution of High Powered Committee of Chief 
Ministers for Transformation of Indian Agriculture

A high powered committee of Chief Ministers 
for transformation of indian agriculture has been 
constituted and two meetings of the committee have 
been held on 18th July, 2019 and 16th August, 2019 to 
deliberate and firm up their report.

 Minimum Support Prices (MSPs) for Kharif 2019-20 
Season and Rabi Crops of 2019-20 Increased

The Union Government has announced an increase 
in MSP for kharif 2019-20 season. MSP of paddy 
increased by Rs. 65 per quintal, jowar by Rs. 120 per 
quintal, bajra by Rs. 50 per quintal, ragi by Rs. 253 per 
quintal and maize by Rs. 60 per quintal. MSP of tur, 
moong and urad pulses raised by Rs. 125, Rs. 75 and 
Rs. 100 per quintal, respectively.  MSP of groundnut 
up by Rs. 200 per quintal, sunflower seed by Rs. 262 
per quintal, nigerseed by Rs. 63 per quintal, medium 
staple cotton by Rs. 105 per quintal, long staple Cotton 
by Rs. 100 per quintal, soybeen (yellow) by Rs. 311 per 
quintal and sesamum by Rs. 236 per quintal.

  The Government has announced the increase 
in the Minimum Support Prices (MSPs) for rabi 
crops of 2019-20 to be marketed in rabi marketing 
season (RMS)   2020-21. The MSP of wheat and barley 
increased by Rs. 85 per quintal each, gram by Rs. 255 
per quintal, lentil by Rs. 325 per quintal, rapeseed & 
mustard by Rs. 225 per quintal and safflower by Rs. 
270 per quintal.

 e-NAM: One Nation One Market

 421 new mandis have been approved for integration 
under the e-NAM. Along with these, Farmer 
Producers Organisations (FPOs) have also been 
on-boarded on e-NAM portal and they have started 
uploading their produce for trading from their 
premise. Further, 23 warehouses of CWC located in 11 
districts of AP have been declared as deemed market 
under agriculture produce and livestock marketing 
(APLM) act which will facilitate trading in future 
through these warehouses on e-NAM portal.

Other Initiatives and Achievements 

25 Seed-Hub Centres have been sanctioned across the 
country for increasing availability of quality seeds of 
nutri-cereals (millets) and the first instalment of Rs. 
723.00 lakh has also been released.

  During current year (2019-20), 12.40 lakh Soil 
Health Cards have been distributed to farmers under 
model village project.

  Under farm mechanization, 1,44,113 machineries 
have been distributed and 2300 Custom Hiring 
Centres (CHCs) have been established during current 
year (2019-20). During 2019-20, 32,808 machineries 
have been distributed and 8662 CHCs have been 
established under Crop Residue Management 
Programme.

Muti-lingual Mobile App “CHC-Farm Machinery” 

Muti-lingual Mobile App “CHC-Farm Machinery” was 
launched, which helps the farmers for getting rented 
farm machinery and implements through CHCs in 
their area.  As on date, 41,992 CHCs with 1,33,723 
agricultural machinery for renting out are registered 
on this mobile app. Total 1,12,505 farmers as users are 
registered on this mobile app.

  During current year (2019-20) 73,658 hectare 
additional area has been covered under Horticulture 
Crops and 59 Nurseries have been established.
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First National Consultative Workshop on 
Strengthening Agri- Logistics in e-National 
Agriculture Market (e-Nam) held in New Delhi

The Ministry for Agriculture and Farmers Welfare 
organized the first National consultative workshop on 
strengthening agri- logistics in e-National Agriculture 
Market (e-Nam) in New Delhi on 21st January, 2020. 
Speaking on the occasion, Shri Narendra Singh Tomar 
Union Minister for Agriculture and Farmers Welfare, 
said that agriculture is very important for the country 
as there is a large population engaged in agriculture. 
He stated that strengthening agriculture and the rural 
economy will strengthen India so that the country can 
face challenges victoriously. The government is also 
committed to realizing the Prime Minister’s vision of 
doubling farmers income by 2022.

 Shri Tomar said that government is committed 
to strengthening the economy and infrastructure 
of rural areas so that every facility is available to 
villagers at their door-step. He lauded the efforts of 
farmers, agricultural scientists and the Central and 
State Governments for achieving self sufficiency in 
foodgrains, horticulture and animal husbandry. He 
suggested that the disparity between small farmers 
and big farmers should be bridged and benefits of 
technology and various schemes should reach the 
small and marginal farmers.

 Shri Tomar told the audience that the greatest 
challenge in present time is to provide farmers 
the correct price for their produce. For this, the 
Prime Minister has envisioned e-NAM (Electronic 
National Agriculture Market) that envisages a pan-
India e-trading facility for agricultural commodities 
through integration of existing APMCs. Market 
integration through e-platform facilitates transparent 
and competitive bidding by enabling inter-mandi 
trade of the agricultural produce thereby giving 
advantage to the farmers for better price discovery. 
Presently, 585 markets across 16 states and 2 Union 
territories have been integrated on e-platform. 
It is expected that 415 other mandis will soon be 
integrated. On this portal more than 1.65 crore farmers 
and 1.27 lakh traders have registered. Through, this 
platform trading of Rs. 91000 crores has already taken 
place and in the near future it is expected to reach 1 
lakh crores.

 Strengthening the e-NAM platform and making 
it reliable is the constant effort of the Ministry of 
Agriculture and Farmers Welfare. The Minister 
said that it is priority of the government that small 
farmers in large numbers join this platform. On 

strengthening agri- logistics the Minister suggested 
that agri- logistics starts with harvesting. Along with 
harvesting cleaning, grading, segregating, quality 
inspection, packaging and marketing have to be done 
so that the journey from production to consumer is 
completed.

 In the National Consultative Workshop more 
than 200 prominent professionals, educationists, 
practitioners of agri-logistics, cleaning, grading, 
productivity analysis, quality management, 
warehousing and transportation and logistics start-
ups participated. Senior officials from various states 
across the country were present. Shri Purushottam 
Rupala Union Minister of state for Agriculture 
and Farmers Welfare and Shri Sanjay Aggrawal 
Agriculture Secretary, also participated in the 
workshop.

Shri Narendra Singh Tomar, Union Minister for 
Agriculture and Farmers Welfare holds bilateral 
meeting with Brazilian Minister for Agriculture, 
Livestock and Food Supply 

Shri Narendra Singh Tomar, the Union Minister for 
Agriculture and Farmers Welfare, Rural Development 
and Panchayati Raj, on 23rd January, 2020 held a 
bilateral meeting with Ms. Tereza Cristina Correa 
da Costa Dias the Brazilian Minister for Agriculture, 
Livestock and Food Supply at Krishi Bhawan in New 
Delhi to discuss various bilateral trade opportunities, 
interests and issues. Both ministers affirmed that 
agriculture is a priority for both Brazil and India 
and resolved to strengthen cooperation in the 
agriculture and allied sectors.  The strong bilateral 
relations between India and Brazil have continued 
to strengthen and deepen over the years and were 
reiterated.  The two countries have similar aspirations 
and developmental challenges especially for small 
and marginal farmers which makes the two countries 
natural partners. 

 Shri Tomar expressed pleasure at intensification 
of cooperation in the agriculture sector and of the 
warm, friendly and mutually beneficial relationship 
between India and Brazil. Shri Tomar said that India 
is honoured to have President of Brazil as the chief 
guest for republic day and the Brazilian Minister for 
Agriculture being part of high level delegation is an 
indicator of the importance attached by the Brazilian 
Government to cooperates in the area of agriculture 
and allied sectors.

 Shri Tomar said that India and Brazil are 
strategic partners and the bilateral relationship 
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is one of the oldest in the Latin American region 
and has continued to strengthen and deepen over 
the years.  As two large democracies and growing 
economies, India and Brazil have similar aspirations 
and developmental challenges which make us 
natural partners. He further added that there is a 
keen interest on the part of leadership of both the 
countries to take the relationship to the next level. 
He said that the cooperation is multifaceted and is 
not only in the bilateral arena but also in multilateral 
for as such as BRICS and IBSA and particularly the 
UN.

 Shri Tomar further expressed happiness over 
helding of that the first meeting of the joint working 
group (JWG) on Agriculture. The major areas of 
interest emerging from the JWG meeting were 
exchange of germplasm of livestock and agriculture 
produce, insurance & credit programme of India 
and various other policies for small and family 
farmers. Agriculture Minister announced approval 
for market access to sesame seeds from Brazil to 
India and thanked Brazil for granting market access 
to maize seeds from India.

 Shri Tomar said that the bilateral trade at US$ 
1045 million in 2018-19 is way below potential and 
is not reflective of the strengths of both economies 
and there is a need to encourage more trade given 
the huge complementarities and synergies that 
exist between India and Brazil. He said that India 
is interested in diversifying the commodity basket 
with regard to agricultural exports to Brazil. Brazil 
imports onions, fresh and dried grapes, wheat 
and meslin, maize, rice, soyabean and cotton from 
other countries of the world. The Union Agriculture 
Minister requested Brazil to explore sourcing these 
agricultural items from India.

 Shri Tomar also discussed several issues of 
mutual importance including the market access 
issues and Brazilian investment in India. Brazil 
and India agreed to work towards expeditious 
resolving of market access to other agricultural 
products of interest to each other.   Both Ministers 
were committed to resolves outstanding issues 
through continuous interaction. Shri Tomar 
in conclusion expressed confidence that in the 
coming years, India’s relationship with Brazil will 
further strengthened. Both the sides agreed to 
expeditiously finalize the work plan under the MoU 

between ICAR and Brazilian Agricultural Research 
Cooperation (EMBRAPA) to ensure organized and 
sustained engagements in the suggested sectors.

 Ms. Tereza Cristina Correa da Costa Dias the 
Brazilian Minister for Agriculture, Livestock and 
Food Supply, in her opening remarks said that 
today is the second day of her visit and she felt 
very welcome in India. She said that the technical 
team which had visited earlier was thrilled with the 
results of the visit. Ms. Dias stated that these bilateral 
matches the wishes of the Brazilian President who 
also wishes to boost bilateral trade ties and improve 
overall country to country relationship taking it to 
new heights. She further said that the fundamental 
objective is to identify various issues and synergise 
ways and means to overcome them including tariffs 
which will help in the progress of both the nations.

 Ms. Dias said that both countries share a 
common challenge with a huge part of the population 
being engaged in agriculture and most of them being 
small and marginal farmers with low income and 
lack of market access and very little access to new 
technology and innovations.   She said that if we can 
manage to overcome the bottlenecks, it will provide 
a major impetus to boosting trade and business ties. 
She said that wheat, rice, millets, sorghum are some of 
the products that India would like to export to Brazil 
and that she will try to move forward on this as far 
as possible.

 Ms. Dias also said that Brazil has a Zero Tariff 
Program which has a quota of 7.5 lakh tonndes which 
can be effectively utilised by India for expanding 
their exports to Brazil. She thanked India for opening 
the market for sesame seeds of which India is a 
major exportes but Brazil can complement Indian 
production especially during the period between 
harvests. She also said that Brazil is keep on exporting 
avocadoes and citrus to India and is looking forward 
to expand the relationship in other products as well. 
She also added that technology should be harnessed 
and teleconferencing should be used to further 
trade talks between the two nations before the next 
delegation meet. She said as a result of the visit Brazil 
is taking back the creation of JWG and the cooperation 
between ICAR and IMBRAPA. In conclusion, she said 
that India and Brazil has taken the first step and will 
walk the wider path of growth and progress together. 
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Final Estimates of 2018-19 and 1st Advance Estimates 
of 2019-20 of Area and Production of various 
Horticulture Crops

Department of Agriculture, Cooperation and Farmers 

Welfare has released the final estimates of 2018-19 
and 1st advance estimates of 2019-20 of area and 
production of various horticulture crops. These are 
based on the information received from different 
State/UTs and other source agencies.

Total horticulture 2017-18 2018-19
(Final)

2019-20
(1st advanced estimate)

Area  (million hectare) 25.24 25.43 25.61

Production
(million tonne)

310.67 310.74 313.35

Highlights of 2018-19(Final Estimates)        

i.  The total horticulture production of the country 
is estimated to be 310.74 million tonne in 2018-19, 
which is marginally higher than the horticulture 
production in 2017-18.

ii. Increase in fruits, flowers, spices and honey 
while decrease in vegetables, aromatic & 
medicinal plants and plantation crops.

iii. Fruits production is estimated to be around 97.97 
million tonne, compared to 96.45 million tonne 
of 2017-18.

iv. Vegetables production is estimated to be 
around 183.17 million, which is lesser than the 
production of 2017-18.

v. Onion production is estimated to be around 
22.82 million tonne, which is lesser than the 
production of 2017-18.

vi. Potato production is estimated to be around 
50.19 million tonne, which is lesser than the 
production of 2017-18.

vii. Tomato production is estimated to be around 
19.01 million tonne, which is lower than the 
production of 2017-18.

 Highlights of 2019-20 (1st Advance Estimates)      

i. Total horticulture production in 2019-20 
(1st advance estimates) is expected to be 0.84% 
higher than 2018-19.

ii. Increase in vegetables, aromatics and medicinal 
and plantations is envisaged but decrease in 
fruits, flowers and spices is expected.

iii. The fruits production is expected to be lower by 
2.27% in 2019-20 over 2018-19. It is mainly due 
to loss in production of grapes, banana, mango, 
citrus, papaya and pomegranate.

iv. Increase of 2.64 % in production of vegetables 
in 2019-20 over 2018-19.  Increase is mainly due 
to increased production of onion, potato and 
tomato.

v. Onion production is expected to be 24.45 million 
tonne (increase of 7.17%) as compared to 22.82 
million tonne in 2018-19.

vi. Potato production is expected to be 51.94 million 
tonne (increase of 3.49%) as compared to 50.19 
million tonne in 2018-19.

vii. Tomato production is expected to be 19.33 
million tonne (increase of 1.68%) as compared 
to 19.01 million tonnes in 2018-19.
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Crops 2018-19 2019-20
(Final) (1st Advance Estimate)

Fruits Area Production Area Production
Almond 10 11 10 9
Aonla/Gooseberry 92 1046 94 1089
Apple 308 2316 308 2734
Banana 866 30460 875 29649
Ber 50 539 51 542
Citrus
(i) Lime/Lemon 305 3482 314 3547
(ii) Mandarin 469 6243 466 6111
(iii) Sweet Orange( 
Mosambi)

187 3266 191 3110

(iv) Others 67 412 67 416
Citrus Total (i to iv) 1028 13404 1039 13183
Custardapple 40 339 42 349
Grapes 140 3041 141 2151
Guava 276 4253 286 4345
Jackfruit 185 1764 191 1895
Kiwi 5 13 5 13
Litchi 96 721 96 728
Mango 2296 21378 2309 21285
Muskmelon 57 1266 58 1261
Papaya 149 6050 139 5648
Passion Fruit 12 81 12 81
Peach 19 118 19 127
Pear 42 300 42 313
Picanut 1 0 1 0
Pineapple 104 1711 108 1781
Plum 23 85 19 77
Pomegranate 253 2915 264 2329
Sapota 89 1059 89 1070
Strawberry 1 5 1 8
Walnut 108 299 107 296
Watermelon 100 2495 99 2498
Others 248 2298 255 2281
Total Fruits 6597 97967 6660 95743
Vegetables
Beans 236 2356 217 2116

AreA And Production of Horticulture croPs : All indiA
(Area in '000 Ha)

(Production in '000 Tonnes)
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AreA And Production of Horticulture croPs : All indiA-contd.
(Area in '000 Ha)

(Production in '000 Tonnes)

Crops 2018-19 2019-20
(Final) (1st Advance Estimate)

Fruits Area Production Area Production
Bittergourd 99 1205 100 1244
Bottlegourd 187 3011 185 3187
Brinjal 727 12680 741 13000
Cabbage 400 9127 403 9369
Capsicum 34 497 34 515
Carrot 109 1893 112 2042
Cauliflower 465 9083 472 9370
Cucumber 105 1588 105 1673
Chillies (Green) 377 3783 422 4097
Elephant Foot Yam 33 817 32 816
Mushroom * 0 182 0 205
Okra/Ladyfinger 513 6176 526 6460
Onion 1220 22819 1293 24454
Parwal/
Pointedgourd

55 757 55 741

Peas 552 5562 564 5694
Potato 2173 50190 2149 51947
Radish 200 3143 212 3316
Pumpkin/Sitaphal/
Kaddu

94 2043 94 2037

Sweet Potato 110 1156 116 1194
Tapioca 163 4976 139 4046
Tomato 781 19007 800 19328
Others 1441 21118 1519 21156
Total Vegetables 10073 183170 10292 188009

Aromatics and 
Medicinal

627 795 634 822

Flowers Cut 647 688
Flowers Loose 303 2263 294 2186
Total Flowers 303 2910 294 2873

Honey 120 120
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Crops 2018-19 2019-20
(Final) (1st Advance Estimate)

Fruits Area Production Area Production
Plantation Crops
Arecanut 522 901 512 872
Cashewnut 1105 743 1105 782
Cocoa 94 24 94 26
Coconut 2151 14682 2154 14733
Total Plantation 3872 16350 3866 16412

Spices
Ajwain 35 22 35 23
Cardamom 81 23 79 26
Chillies (Dried) 780 1743 733 1764
Cinnamon/Tejpata 2 5 2 5
Celery,Dill & Poppy 30 30 34 33
Clove 2 1 2 1
Coriander 470 592 632 762
Cumin 1027 699 842 547
Fenugreek 122 192 129 201
Fennel 90 157 75 128
Garlic 358 2910 356 2862
Ginger # 164 1788 168 1805
Nutmeg 24 15 23 15
Pepper 138 66 139 66
Vanilla 0.4 0.14 0.36 0.14
Saffron 3 0
Tamarind 46 189 47 188
Turmeric @ 253 961 239 913
Mint (Mentha) 334 34 327 33
Total Spices 3957 9428 3866 9372
Total 25430 310738 25611 313351

* Mushroom data revised from 2017-18 onwards as reported by Directorate of Mushroom Research
# Data in terms of Fresh Ginger revised from 2017-18 onwards, as reported by DASD
@Data in terms of Dry Turmeric revised from 2017-18 onwards, as reported by DASD

AreA And Production of Horticulture croPs : All indiA-concld.

(Area in '000 Ha)
(Production in '000 Tonnes)
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General  Survey of Agriculture
Trend in Foodgrain Prices

Based on Wholesale Price Index (WPI) (2011-12=100), 
WPI in case of foodgrains increased by 8.64 percent 
in December, 2019 over December, 2018.

 Among foodgrains, WPI of pulses, cereals and 
oilseeds increased by 13.11 percent, 7.74 percent, and 
8.52 percent, respectively, in December, 2019 over 
December, 2018.

 Among cereals, WPI for wheat and paddy 
increased by 8.44 percent and 4.05 percent, 
respectively, in December, 2019 over December, 
2018. 

 Similarly, WPI in case of foodgrains increased 
by 0.55 percent in December, 2019 over November, 
2019.

 Among foodgrains, WPI of pulses, cereals and 
oilseeds increased by 0.72 percent 0.55, percent and 
2.21 percent in December, 2019 over November, 2019.

 Among cereals, WPI for paddy decreased by 
0.06 percent and wheat increased by 0.79 percent in 
December, 2019 over November, 2019.

Rainfall and Reservoir Situation, Water Storage in 
Major Reservoirs

Cumulative Winter Season, 2020 rainfall for the 
country as a whole during the period 1st January, 
2020 to 29th January, 2020 has been 71% higher than 
the Long Period Average (LPA). Rainfall in the four 
broad geographical divisions of the country during 
the above period has been higher than LPA by 95% 
in Central India, by 82 % in North-West India and by 
61% in East & North East India but lower than LPA 
by 18% in South Peninsula. 

 Out of 36 met sub-divisions, 18 met sub-divisions 
received large excess/excess rainfall, 05 met sub-
divisions received normal rainfall, 10 met sub-
divisions received deficient/large deficient rainfall 
and 03 met sub-divisions received no rainfall. 

 Current live storage in 123 reservoirs (as on 
30th January, 2020)  monitored by Central Water 
Commission having Total Live Capacity of 171.09 

BCM was 119.43 BCM as against 76.74 BCM on 
30.01.2019 (last year) and 82.89 BCM of normal storage 
(average storage of last 10 years). Current year’s 
storage is 156% of last year’s storage and 144% of the 
normal storage.

Sowing Position during Rabi 2019

As per latest information, around 104.6% of the normal 
area under Rabi crops has been sown upto 31.01.2020. 
Total area sown under Rabi crops in the country has 
been reported as 662.13 lakh hectares as compared to 
604.52 lakh hectares during the same period last year 
and 613.91 lakh ha normal as on date. This year’s area 
coverage so far is higher by 57.61 lakh ha than the area 
coverage during the corresponding period of last year 
and 48.21 lakh ha normal as on date. The cropwise 
sowing position was as follows:

i. Area coverage under wheat is higher by 36.88 
lakh ha than the corresponding period of 
last year. Higher area reported in Madhya 
Pradesh (19.68 lakh ha), Gujarat (5.88 lakh ha), 
Maharashtra (5.05 lakh ha) and Rajasthan (4.90 
lakh ha).

ii. Area cover under Rabi rice is higher by 3.49 lakh 
ha than the corresponding period of last year. 
Higher area coverage reported in Telangana (3.14 
lakh ha) and Tamil Nadu (1.49 lakh ha).

iii. Area coverage under Rabi coarse cereals is higher 
by 7.92 lakh ha than the corresponding period of 
last year. Higher area coverage reported in Jowar 
(5.19 lakh ha), Maize (2.20 lakh ha).

iv. Area coverage under Rabi pulses is higher by 
9.39 lakh ha than the corresponding period of 
last year. Higher area coverage reported in Gram 
(11.02 lakh ha) than the corresponding period of 
last year. 

v. Area coverage under Rabi oilseeds is marginally 
lower by 0.07 lakh ha than the corresponding 
period of last year.

A statement indicating comparative position of area 
coverage under major crops as on 31.01.2020 during 
current Rabi season vis-a-vis the coverage during 
the corresponding period of last year is given in the 
Table 1.
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 TABLE 1: All indiA croP situAtion-rAbi (2019-20) As on 31.01.2020
( In lakh hectares)

Crop Name Normal 
Area 

Average Area 
as on date Area sown reported Absolute Change 

over (+/-)
This Year % of 

Normal 
Last 
Year 

Average as
on date 

Last 
Year

Wheat 305.58 305.58 336.18 110.0 299.30 32.5 36.9
Rice 42.77 22.70 28.80 67.3 25.31 6.1 3.5
Jowar 35.75 31.64 30.22 84.5 25.03 -1.4 5.2
Maize 17.49 15.22 16.98 97.1 14.78 1.8 2.2
Barley 6.57 7.44 7.82 118.9 7.20 0.4 0.6
Total Coarse 
Cereals

59.81 55.06 55.69 93.1 47.77 0.6 7.9

Total Cereals 408.17 381.45 420.67 103.1 372.38 39.2 48.3
Gram 93.53 95.38 107.21 114.6 96.19 11.8 11.0

Economic Growth 

Global Growth 

As per IMF’s World Economic Outlook (WEO) 
Update, January, 2020, the global economic activity 
remained weak with growth for 2019 downgraded 
to 2.9 percent, which is slowest pace since the global 
financial crisis. 
 
 The subdued growth is a result of trade policy 
uncertainty, geopolitical tensions, weather-related 
disasters, and idiosyncratic stress in key emerging 
market economies. 

India’s Economic Growth in 2019-20 

Real GDP in 2019-20 is estimated to grow at 5.0 
percent (first advance estimates), lower than 6.1 
percent in 2018-19(1st revised estimates) (Table 2). 
The real Gross Value Added (GVA) is estimated to 
grow at 4.9 percent in 2019-20 (1st revised estimates) 
as compared to 6.0 percent in 2018-19 (1st revised 
estimates) (Table 2). 

Agriculture and Food Management 

All India production of foodgrains

As per the first Advance estimates for 2019-20, the 
total production of kharif foodgrains is estimated at 
140.6 million tonnes. As per the 4th advance estimates 
for 2018-19, the total production of foodgrains during 

2018-19 is estimated at 285 million tonnes, same as in 
2017-18 (final estimate) (Table 4). 

Procurement

Procurement of rice as on 31st December, 2019 during 
kharif marketing season 2019-20 was 25.6 million 
tonnes while procurement in the previous marketing 
season (KMS 2018-19) during corresponding period 
was 25.1 million tonnes (Table 5). Procurement of 
wheat during the Rabi Marketing Season 2019-20 
was 34.1 million tonnes while procurement in the 
previous marketing season (RMS 2018-19) during 
corresponding period was 35.8 million tonnes. 

Off-take

The off-take of rice, all schemes during the month 
of November, 2019 has been 30.5 lakh tonnes. This 
comprises 25.0 lakh tonnes under NFSA (off-take 
against the allocation for the month of December, 
2019) and 5.5 lakh tonnes under other schemes. In 
respect of wheat, the total off-take has been 24 lakh 
tonnes comprising of 19.4 lakh tonnes under NFSA 
(off-take against the allocation for the month of 
December, 2019) and 4.4 lakh tonnes under other 
schemes. The cumulative off-take of foodgrains 
during 2019-20 is 44.6 million tonnes (Table 6). 

Stocks

The total stocks of rice and wheat held by FCI as on 
1st January, 2020 was 74.9 million tonnes compared to 
63.4 million tonnes as on 1st January, 2019 (Table 7). 
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Crop Name Normal 
Area 

Average Area 
as on date Area sown reported Absolute Change 

over (+/-)
This Year % of 

Normal 
Last 
Year 

Average as
on date 

Last 
Year

Lentil 14.19 16.09 16.07 113.2 16.91 0.0 -0.8
Peas 9.45 10.33 9.64 102.1 10.46 -0.7 -0.8
Kulthi(Horse 
Gram)

2.04 4.59 5.15 252.7 5.43 0.6 -0.3

Urad 8.61 8.40 7.63 88.6 7.53 -0.8 0.1
Moong 10.10 6.51 6.19 61.3 6.10 -0.3 0.1
Lathyrus 4.13 3.70 3.31 80.0 3.09 -0.4 0.2
Others 3.94 6.10 5.96 151.3 6.07 -0.1 -0.1
Total Pulses 146.00 151.10 161.17 110.4 151.78 10.1 9.4
Total Foodgrains 554.16 532.55 581.84 105.0 524.16 49.3 57.7
Rapeseed 
&Mustard

60.48 67.73 69.51 114.9 69.76 1.8 -0.2

Groundnut 7.76 5.95 4.76 61.3 4.59 -1.2 0.2
Safflower 1.41 0.85 0.63 44.4 0.43 -0.2 0.2
Sunflower 2.92 2.14 1.04 35.5 1.13 -1.1 -0.1
Sesamum 3.12 0.76 0.56 17.8 0.71 -0.2 -0.2
Linseed 2.99 3.51 3.46 115.8 3.44 -0.1 0.0
Total Oilseeds 
(Nine)

78.82 81.36 80.29 101.9 80.36 -1.1 -0.1

All-Crops 632.98 613.91 662.13 104.6 604.52 48.2 57.6
Source: Crops & TMOP Divisions, DAC&FW

TABLE 2: GrowtH of GVA At bAsic Prices by economic ActiVity And GdP At mArket Prices (Percent)
Sectors Growth rate at constant

(2011-12) prices (percent)
Share in GVA at current prices 

(percent)
2017-18 
2nd RE

2018-19
1st RE

2019-20 
1st AE

2017-18 
2nd RE

2018-19
1st RE

2019-20 
1st AE

Agriculture, forestry & 
fishing 

5.9 2.4 2.8 18.0 17.1 16.5

Industry 6.3 4.9 2.5 29.2 28.9 28.3
Mining & quarrying 4.9 -5.8 1.5 2.3 2.3 2.2
Manufacturing 6.6 5.7 2.0 16.4 16.1 15.6
Electricity, gas, water 
supply & other utility 
services 

11.2 8.2 5.4 2.7 2.7 2.7

Construction 5.0 6.1 3.2 7.7 7.8 7.8
Services 6.9 7.7 6.9 52.8 54.0 55.3

TABLE 1: All indiA croP situAtion-rAbi (2019-20) As on 31.01.2020-contd.
( In lakh hectares)
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Sectors Growth rate at constant
(2011-12) prices (percent)

Share in GVA at current prices 
(percent)

2017-18 
2nd RE

2018-19
1st RE

2019-20 
1st AE

2017-18 
2nd RE

2018-19
1st RE

2019-20 
1st AE

Trade, hotel, transport 
storage 

7.6 7.7 5.9 18.1 18.3 18.3

Financial , real estate & 
prof. services 

4.7 6.8 6.4 20.7 21.1 21.3

Public administration, 
defence and other services 

9.9 9.4 9.1 14.0 14.6 15.6

GVA at basic prices 6.6 6.0 4.9 100.0 100.0 100.0
GDP at market prices 7.0 6.1 5.0 --- --- ---
Source: National Statistical Office.
Note: 2nd RE: Second Revised Estimates, 1st RE: First Revised Estimates, 1st AE: First Advance Estimates and growth is calculated over provisional 
estimates of 2018-19. 

TABLE 3: QuArter-wise GrowtH of GVA And GdP At constAnt (2011-12) Prices (Percent)

Sectors
2017-18 2018-19 2019-20

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
Agriculture, forestry & fishing 4.2 4.5 4.6 6.5 5.1 4.9 2.8 -0.1 2.0 2.1
Industry 0.8 6.9 8.0 8.1 9.8 6.7 7.0 4.2 2.7 0.5

Mining & quarrying 2.9 10.8 4.5 3.8 0.4 -2.2 1.8 4.2 2.7 0.1
Manufacturing -1.7 7.1 8.6 9.5 12.1 6.9 6.4 3.1 0.6 -1.0
Electricity, gas, water supply & 
other utility services 8.6 9.2 7.5 9.2 6.7 8.7 8.3 4.3 8.6 3.6

Construction 3.3 4.8 8.0 6.4 9.6 8.5 9.7 7.1 5.7 3.3
Services 9.4 6.8 8.0 8.2 7.1 7.3 7.2 8.4 6.9 6.8

Trade, hotel, transport, 
communication and services 
related to broadcasting

8.3 8.3 8.3 6.4 7.8 6.9 6.9 6.0 7.1 4.8

Financial, real estate & 
professional services 7.8 4.8 6.8 5.5 6.5 7.0 7.2 9.5 5.9 5.8

Public administration, defence 
and other services 14.8 8.8 9.2 15.2 7.5 8.6 7.5 10.7 8.5 11.6

GVA at basic price 5.9 6.6 7.3 7.9 7.7 6.9 6.3 5.7 4.9 4.3
GDP at market prices 6.0 6.8 7.7 8.1 8.0 7.0 6.6 5.8 5.0 4.5
Source: National Statistical Office.

TABLE 2: GrowtH of GVA At bAsic Prices by economic ActiVity And GdP At mArket Prices (Percent)
-contd.
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TABLE 4: Production of mAjor AGriculturAl croPs (1st AdV. est.)
Crops Production (Million Tonnes)

2014-15 2015-16 2016-17 2017-18
(Final)

2018-19
(4th AE)

2019-20* 
(1st AE)

Total Foodgrains 252.0 251.6 275.1 285.0 285.0 140.6**
Rice 105.5 104.4 109.7 112.8 116.4 100.4
Wheat 86.5 92.3 98.5 100.0 102.2 --
Total Coarse Cereals 42.9 38.5 43.8 47.0 43.0 32.0
Total Pulses 17.2 16.4 23.1 25.4 23.4 8.2

Total Oilseeds 27.5 25.3 31.3 31.5 32.3 22.4
Sugarcane 362.3 348.4 306.1 379.9 400.2 377.8
Cotton# 34.8 30.0 32.6 32.8 28.7 32.3
Source: DES, DAC&FW, M/o Agriculture & Farmers Welfare. 
* Kharif crops only; 1st AE: 1st Advance Estimates; 4th AE: 4th Advance Estimates; # Million bales of 170 kgs. each; 
**Data for Wheat is not available. 

TABLE 5 : Procurement of croPs (million tonnes)
Crops 2013-14 2014-15 2015-16 2016-17 2017-18 2018-19 2019-20*
Rice# 31.8 32.0 34.2 38.1 38.2 44.4 25.6 
Wheat@ 25.1 28.0 28.1 23.0 30.8 35.8 34.1 
Total 56.9 60.2 62.3 61.1 69.0 80.2 59.7 
Source: FCI and DFPD, M/o Consumer Affairs, Food and Public Distribution. 
*Procurement of rice as on 30.12.2019. 
#Kharif Marketing Season (October-September), @ - Rabi Marketing Season (April-March). 

TABLE 6: off-tAke of foodGrAins (million tonnes)
Crops 2014-15 2015-16 2016-17 2017-18 2018-19 2019-20
Rice 30.7 31.8 32.8 35.0 34.4 25.8 
Wheat 25.2 31.8 29.1 25.3 31.5 18.8 
Total 
(Rice& Wheat) 

55.9 63.6 61.9 60.3 65.9 44.6 

Source: DFPD, M/o Consumer Affairs, Food and Public Distribution. 
Note: up to December 2019. 

TABLE 7: stocks of foodGrAins (million tonnes)
Crops 1st January, 2019 1st January, 2020 
Rice 18.3 23.7 
Unmilled Paddy# 27.4 27.9 
Converted Unmilled Paddy in terms of Rice 18.0 18.4 
Wheat 27.1 32.8 
Total (Rice & Wheat)(1+3+4) 63.4 74.9 
Source: FCI. 
#Since September, 2013, FCI gives separate figures for rice and unmilled paddy lying with FCI & state agencies in terms of rice. 
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Articles

Marketing of Off-Season Vegetable Crops in Himachal Pradesh

dr. dHArAm PAul*

Abstract

Himachal Pradesh offers most suitable climate for the production of high value vegetable crops like cabbage, 
cauliflower, capsicum, peas, tomato, beans, etc. Vegetables produced in hills are marketed in the plains at a time 

when their growing season is over and hence, the prices they fetch are quite high in comparison to the prices received 
for vegetables produced in the plains. In spite of high prices of hill vegetables, the hill farmers are not getting due prices 
because the market intermediaries take away their profits in the name of marketing cost and margins. The present study 
was carried out in Himachal Pradesh covering five major vegetables, namely cabbage, capsicum, cauliflower, peas and 
tomato. These vegetables account for 66 percent of total vegetable area in Himachal Pradesh. On the basis of higher 
proportionate share of area under selected vegetables, Shimla, Mandi and Solan districts were purposively selected 
for the present study. Multi-stage stratified random sampling technique had been applied for the selection of tehsil 
(stage-I), villages (stage -II) and the growers (stage-III) from the above mentioned three districts of the state. To fulfill 
the statistical requirements 300 farmers, one hundred from each selected districts were selected for the present study. 
Five marketing channels were identified in the study area for marketing of these selected vegetables. The findings of 
the study reveal that among five marketing channels, channel-II(producer- commission agents- wholesaler- retailer- 
consumer) was used by the maximum growers. Almost 38 to 79 percent of marketed surplus of selected vegetable 
crops was routed through this channel into different markets. The study further revealed that the producer’s share in 
consumer rupee was highest in case of capsicum followed by peas, cauliflower, cabbage and tomato. Price variability of 
selected vegetables revealed that the co-efficient of variation in the price of vegetables was highest in case of cauliflower 
followed by tomato, cabbage, peas and capsicum. It is also suggested that farmers may be provided up-to-date advance 
market price information so that they can regulate the supply of their produce and help in minimizing vegetable price 
fluctuations to avoid distress sale. 

Keywords: Vegetables, marketing cost, marketing channel, producer’s share, consumer rupee, variation.

* Principal, GSSS Devdhar, Department of Higher Education, Himachal Pradesh; Email:dharampaul48105@gmail.com

1. Introduction

Marketing mechanism acts like a bridge between 
the producers and distributors on the one hand 
and the consumer, on the other. With the impact of 
programs for extensive and intensive development 
of agriculture, output has definitely increased. Since 
agriculture is the sole occupation of a predominantly 
large percentage of rural population and the 
agriculture output has a marked impact on foreign 
exchange, it is very important to study its final 
disposal through different chains of its distributive 
machinery. Moreover, it is an established fact that 
perishable commodities, particularly in agriculture, 
incur significant amount of cost on disposal/ 
marketing than other commodities. The outlook of 
the farmers is now changing. They have realized the 
importance of adopting new techniques of production 
for earning more income and maintaining high 

standard of living. Marketing, in fact, is now being 
considered as an integral part of production process 
itself. The movement of the produce from the field to 
the consumers in adequate quantities and appropriate 
qualities at minimum incidental cost, and a reasonable 
margin of profit to the traders, presupposes the 
existence of an efficient marketing system. Marketing 
of vegetables requires more attention as they have 
high degree of perishability, bulkiness and existence 
of large number of middlemen in the trade. An 
efficient marketing system regulates supply as well 
as creates fresh demand, which ultimately increases 
production and minimizes wastages and yields 
remunerative prices to the producer. Farmers should 
be given training and knowledge about the latest 
technologies by various extension agencies. 

1.1. Objectives of the study
Keeping in view the above facts, the present study 
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attempts to understand the marketing phenomena 
involved in the production of vegetables with the 
following objectives:

i. Identify various marketing channels of selected 
vegetables in Himachal Pradesh.

ii. Estimate the marketing cost, marketing margins 
and producer’s share in consumer rupee among 
the selected vegetables in Himachal Pradesh.

iii. Analyze the price variability of selected 
vegetables in different markets.

2. Data and Methodology

The present study is based on primary data collected 
through pre-tested well designed questionnaires 
for the agriculture year 2011-12. Five important 
vegetables, namely cabbage, cauliflower, capsicum, 
peas and tomato were included in the study. All these 
vegetables account for more than 66 percent of total 
area under vegetable cultivation. It was observed 
that the area for production of these vegetables 
concentrated mostly in the districts of Shimla, Mandi 
and Solan. These three districts accounted for more 
than 40 percent share of the state area under all 
the vegetables. Therefore, on the basis of higher 
proportionate share under the selected vegetables, 
Shimla, Mandi and Solan districts were purposely 
selected for selection of sample growers. Similarly, 
the tehsils and villages/ cluster of villages were 
selected on the basis of probability proportional to 
the area under these vegetable crops. In each selected 
village cluster, 100 vegetable growers were selected 
randomly and then these growers based on their 
operational holdings, were classified in three size 
groups, i.e., marginal (upto 1 ha), small (1-2 ha) and 
other (above 2 ha). The other farm includes semi-
medium, medium and large farms having more than 
2 ha of land. Multi-stage stratified random sampling 
method was adopted for the selection of vegetable 
growers. To fulfill the statistical requirement of 
the study, in all 300 farmers, one hundred farmers 
from each selected district were selected. From 
each selected district, a list of vegetable growers 
was prepared with the help of the patwaris of the 
respective villages. While preparing the list, due 
consideration was given to those farmers who 
have devoted atleast 20 percent and more of their 
net sown area under vegetable crops. Out of that 
list, 100 vegetable growers of different categories 
were selected randomly from each selected cluster. 

Since the proportion of marginal farmers is more in 
almost all the area of the state, their number is more. 
Accordingly, due care is taken in selection of farmers 
to give proper weightage for different categories of 
vegetable growers. 

 To meet the objective of the study, different 
statistical tools have been adopted and the same are 
presented below: 

1) Total cost of marketing  
        Total cost of marketing = Cost paid by farmers 

+ Cost incurred by middle man.
               (MC)   =   (Cf)  + (Cmi)

2)  Marketing margin
 Absolute margin of middle man = Total value 

receipts per quintal (Sale price) -
 (Purchase value of goods per quintal + Cost 

incurred on marketing per quintal.) 
          (Amm)   =     (Tvr)   -   (Pvg)  + (Cim)

3)  Producer’s share in consumer rupee 
 Producer’s share in consumer rupee = {Price 

received by producer’s/farmers per kilogram ÷ 
Retail price (Consumer price) per kilogram.}

               PS = (PF ÷PR) x 100

4)  Co-efficient of variation: To measure the price 
variability across different markets co-     efficient 
of variation has been analyzed using following 
formula:

Where, 

CV = Co- efficient of variation
    = Standard deviation
  = Mean value of the variables.

3. Results and Discussion
3.1. Marketing channels 

Marketing channels are the routes through which 
vegetables move from the place of production to the 
place of consumption or from producer to consumers. 
The process of marketing includes the movement 
of product from producer to consumer at desired 
time and place. In the process of marketing, goods 
pass through the hand of a number of agencies. The 
sequence or the chain of agencies through which the 
produce passes is called the channel. The number 
for use of such agencies differs, depending upon the 
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nature of commodity, area of its production and the 
area of its consumption. Sometimes the same growers 
follow different channels for different lots of the same 
commodity. The following five marketing channels 
are identified in the study area in marketing of the 
selected vegetables:

Channel-I     Producer-forwarding agents-    
               wholesaler-   retailer-consumers.

Channel-II   Producer-commission agents-    
                       wholesaler-retailer-consumers.

Channel-III  Producer-village traders-commission   
                       agent-wholesaler.

Channel-IV  Producer-retailer-consumer.

Channel-V   Producer- co-operative marketing/     
                       private marketing companies-      
               consumer.

3.2. Marketing channels of cabbage
  
The quantity of cabbage sold through different 
market channels has been shown in the table 1. The 
table clearly reveals above mentioned five marketing 
channels which are used by the sample farmers for 
marketing of their produce.  

TABLE 1: distribution of cAbbAGe tHrouGH VArious cHAnnels by different size of sAmPle fArms

           (Qtl. /Farm)

S. 
No. Particulars

Farm size
Marginal 

farms
Small 
farms

Other 
farms

All farms
(Average)

1. Forwarding agents
(Channel-I)

38.20 
(11.01)

8.17
(2.15)

4.40
(1.20)

17.20
(4.74)

2. Commission agents/wholesaler
(Channel–II)

154.70 
(44.58)

100.40
(26.48)

169.30
(46.14)

141.50
(38.99)

3. Village traders
(Channel-III)

96.70
(27.86)

140.50 
(37.05)

98.70
(26.90)

110.30
(30.39)

4. Retailer
(Channel -IV)

47.06 
(13.56)

38.12
(10.05)

44.16
(12.03)

42..10
(11.60)

5.
Co-operative marketing/Pvt. 
marketing companies
(Channel- IV)

10.38
(2.99)

92.02
(24.27)

50.40
(13.73)

51.82
(14.28)

6. Total marketed surplus 347.04 
(100.00)

379.21 
(100.00)

366.96 
(100.00)

362.92 
(100.00)

  Note: Figures in parentheses represent percentage of total marketed surplus.

 It is observed from the table that channel II is 
the most essential marketing channel for cabbage 
in the study area where more than 38 percent of the 
total marketing surplus of all categories of sample 
farmers was routed to the consumers. The producer 
sold their produce to the commission agents/
primary wholesaler, located in the nearby market. 
The commission agents charge their commission 
and market fee from the buyers. Channel III is also 
essential market channel for cabbage through which 
30.39 percent of the marketed surplus is disposed-off 
by the average farms. Small farms use this channel 
more as compared to marginal and other farms.

3.3 Marketing channels of capsicum
      
The quantity of capsicum sold through different 

marketing channels is exhibited in the table 2. The 
comparative analysis of the table shows that all the 
five marketing channels defined above followed by 
the capsicum producers to dispose-off their marketed 
surplus in different markets, but channel I and II are 
the dominated channels, through which more than 
80 percent of the total marketing surplus is routed to 
distant wholesale markets. Channel-I is characterized 
by the presence of forwarding agents in the marketing 
of capsicum. Forwarding agents are situated in and 
around the producing pockets. Forwarding agents 
collect the produce from the individual growers 
from the suitable places like road head and transport 
to the distant market and handover the produce to 
the commission agent-cum-wholesaler as desired 
by the producer. The respective percentage share 
sold through this channel by marginal, small and 
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other farms is 18.99 percent, 19.32 percent and 14.99 
percent, respectively. Channel II is most important 
and vital channel used by capsicum growers in 
the study area. Through this channel more than 64 
percent of the total marketed surplus of marginal 
(63.86 percent), small (60.99 percent), other (67.85 
percent) and average farm category (64.35 percent) 

is dispatched. The producers also sold their produce 
through village traders (channel III), retailer (channel 
IV) and co-operative marketing/pvt. marketing 
companies (channel V), but this proportion of 
marketed surplus is very less, i.e., 11.54 percent, 4.48 
percent and 2.05 percent, respectively, on average 
farm. 

TABLE 2: distribution of cAPsicum THrouGH VArious cHAnnels by different size of sAmPle fArms

                        (Qtl. /Farm)

S. 
No. Particulars

Farm Size
Marginal 

farms
Small 
farms

Other 
farms

All farms
(Average)

1. Forwarding agents
(Channel-I)

51.80
(18.99)

56.50
(19.32)

35.40
(14.99)

46.30
(17.58)

2. Commission agents/wholesaler
(Channel–II)

174.10
(63.86)

178.40
(60.99)

160.20
(67.85)

169.50
(64.35)

3. Village traders
(Channel-III)

32.30
(11.85)

38.70
(13.23)

20.70
(8.51)

30.40
(11.54)

4. Retailer
(Channel -IV)

10.50
(3.85)

11.30
(3.86)

13.20
(5.59)

11.80
(4.48)

5.
Co-operative marketing/Pvt. 
marketing companies
(Channel- IV)

3.94
(1.45)

7.57
(2.59)

7.22
(3.06)

5.41
(2.05)

6. Total marketed surplus 272.64
(100.00)

292.47
(100.00)

236.12
(100.00)

263.41
(100.00)

  Note: Figures in parentheses represent percentage of total marketed surplus.

3.4. Marketing channels of cauliflower

The quantity of cauliflower sold through different 
marketing channel is presented in the table 3. The 
table clearly reveals five important marketing 
channels used by the sample farmers for marketing 
of their produce. It is observed from the table that 
channel II is the most important marketing channel 
for cauliflower in the study area because more than 
half of the total marketed surplus of all categories 
of sample farms is routed through this channel. The 

producers sold their produce to the commission 
agents/primary wholesaler located in the nearby 
market. More than 79 percent produce of the total 
marketed surplus is routed through channel I and 
II. The proportionate share of marginal, small and 
other farms in channel II is 52.18 percent, 55.10 
percent and 56.39 percent, respectively. While, 
through channel III, IV and V only 11.68 percent, 
7.90 percent and 0.82 percent produce of the total 
marketed surplus, respectively, is routed through 
on average farms.

TABLE 3: distribution of cAuliflower THrouGH VArious cHAnnels by different 
size of sAmPle fArms

             (Qlt. /Farm)

S. 
No. Particulars

Farm Size
Marginal 

farms
Small 
farms

Other 
farms

All farms 
(Average)

1. Forwarding agents
(Channel-I)

80.20
(24.56)

78.70
(24.05)

82.50
(26.72)

80.10
(25.02)

2. Commission agents/wholesaler
(Channel–II)

170.40
(52.18)

180.30
(55.10)

174.10
(56.39)

174.70
(54.58)

3. Village traders
(Channel-III)

42.70
(13.08)

38.40
(11.73)

32.90
(10.66)

37.40
(11.68)
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S. 
No. Particulars

Farm Size
Marginal 

farms
Small 
farms

Other 
farms

All farms 
(Average)

4. Retailer
(Channel -IV)

30.10
(9.22)

25.20
(7.70)

17.40
(5.64)

25.30
(7.90)

5.
Co-operative marketing/Pvt. 
marketing companies
(Channel- IV)

3.14
(0.96)

4.67
(1.42)

1.82
(0.59)

2.61
(0.82)

6. Total marketed surplus 326.54
(100.00)

327.24
(100.00)

308.72
(100.00)

320.11
(100.00)

   Note: Figures in parentheses represent percentage of total marketed surplus.

3.5. Marketing channels of peas

The figures in the table 4 reveal the distribution of 
peas through various channels by different size of 
sample farms in the study area. The table shows that 
peas are also dispatched through all five channels by 
the sample farms in the study area. Through channel 
II, 51.99 percent share of the total marketed surplus of 
peas of all farms is dispatched, followed by channel I 

with 24.39 percent share on average farm in the study 
area. The proportionate share of marginal, small and 
other farms in channel II is 48.42 percent, 53.72 percent 
and 53.49 percent, respectively. On the other hand, in 
channel I their respective share is 19.39 percent, 25.05 
percent and 27.77 percent. While, through channel 
III, IV and V only 13.13 percent, 6.69 percent and 3.80 
percent produce of total marketed surplus on average 
farm is routed.

TABLE 4: distribution of PeAs THrouGH VArious cHAnnels by different size of sAmPle fArms

          (Qtl. /Farm)

S. No. Particulars

Farm size

Marginal 
farms

Small 
farms

Other 
farms

All farms 
(Average)

1. Forwarding agents
(Channel-I)

20.30 
(19.39)

30.50
(25.05)

35.40
(27.77)

28.80
(24.39)

2. Commission agents/wholesaler
(Channel–II)

51.10
(48.82)

65.40 
(53.72)

68.20 
(53.49)

61.40 
(51.99)

3. Village traders
(Channel-III)

16.70
(15.96)

18.20
(14.95)

12.50
(9.81)

15.50
(13.13)

4. Retailer
(Channel -IV)

8.40
(8.03)

6.10
(5.01)

9.30
(7.29)

7.90
(6.69)

5.
Co-operative marketing/Pvt. marketing 
companies
(Channel- IV)

8.16
(7.80)

1.54
(1.27)

2.09
(1.64)

4.49
(3.80)

6. Total marketed surplus 104.66
(100.00)

121.74
(100.00)

127.49
(100.00)

118.09
(100.00)

    Note: Figures in parentheses represent percentage of total marketed surplus.

TABLE 3: distribution of cAuliflower THrouGH VArious cHAnnels by different 
size of sAmPle fArms-contd.

            (Qlt. /Farm)

3.6. Marketing channel of tomato

The distribution of tomato through various channels 
by different size of sample farms is presented in the 
table 5. The table reveals that all the five marketing 
channels are followed by the tomato producer to 

dispose-off their marketed surplus in different 
markets. Channel II is the most important channel 
used by the tomato producer in the study area, through 
this channel more than 79 percent of marketed surplus 
is dispatched. The share of marginal farms, small 
farms and other farms is 77.96 percent, 80.80 percent 
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and 78.23 percent, respectively, in this channel. The 
commission agents have their establishment in the 
local markets and they provide market yards/shops 

for conducting marketing function like unloading, 
assembling, auction, etc. and charge 5 to 8 percent 
commission of the sale proceeds. 

TABLE 5: distribution of tomAto THrouGH VArious cHAnnels by different size of sAmPle fArms

                             (Qtl. /Farm)

S. 
No. Particulars

Farm  Size
Marginal 

farms Small farms Other farms All farms 
(Average)

1. Forwarding agents
(Channel-I)

40.70
(9.38)

50.60
(9.95)

60.20
(12.07)

51.30
(10.66)

2. Commission agents/wholesaler
(Channel–II)

338.30
(77.96)

410.80
(80.80)

390.10
(78.23)

380.80
(79.14)

3. Village traders
(Channel-III)

20.90
(4.82)

15.50
(3.05)

18.30
(3.67)

18.10
(3.76)

4. Retailer
(Channel -IV)

30.10
(6.94)

28.30
(5.57)

27.90
(5.59)

28.20
(5.86)

5.
Co-operative marketing/Pvt. 
marketing companies
(Channel- IV)

3.92
(0.90)

3.22
(0.63)

2.17
(0.44)

2.79
(0.58)

6. Total marketed surplus 433.92
(100.00)

508.42
(100.00)

498.67
(100.00)

481.19
(100.00)

    Note: Figures in parentheses represent percentage of total marketed surplus.

 The table further reveals that the producers sold 
their produce through forwarding agents (channel I) 
10.66 percent, village trader (channel III) 3.76 percent, 
retailer (channel IV) 5.86 percent and co-operative/
private marketing companies (channel V) 0.58 percent 
only, on average farms.

3.7. Marketing cost, margin and producer’s share  
       in consumer rupee
 
To analyze the marketing system of selected 
vegetables, an attempt is being made to examine the 
relative structure and composition of marketing cost, 
margins and the price spread for different marketing 
channels used by the sample farms. Analysis of 
price spread allows a critical look at the prevailing 
marketing system as well as the areas where scope 
lies for the improvement of the system. One of the 
indicators of suitability of a marketing system is the 
relatively higher producer’s share in consumer’s 
rupee. Producer share, however, is dependent on 
the type of channel as well as on the magnitude of 
marketing cost and margins. The marketed surplus 
sold in all markets through all channels, combinedly 
worked out for the selected vegetables and the results 
of the price spread analysis are presented in the table 

6. The table clearly reveals that the producers are 
getting Rs.1043.00, Rs.1700.00, Rs.1040.00, Rs.1612.00 
and Rs.1261.00 per quintal for their produce of 
cabbage, capsicum, cauliflower, peas and tomato, 
respectively, which accounts 55.42 percent, 60.05 
percent, 57.59 percent, 58.36 percent and 54.31 percent 
of consumer’s rupees from all markets, respectively. 
The marketing cost incurred by the producer on 
all marketing channels for cabbage, capsicum, 
cauliflower, peas and tomato is estimated to be 8.35 
percent, 7.08 percent, 5.50 percent, 4.86 percent and 
6.11 percent of the consumer’s rupee in the respective 
vegetables.
 
 The marketing cost incurred by the wholesaler 
for cabbage, capsicum, cauliflower, peas and tomato 
is Rs.80.20, Rs.90.10, Rs.77.40, Rs.114.20 and Rs.96.80, 
respectively and their corresponding net margin 
is Rs.112.10, Rs.125.10, Rs.102.30, Rs.138.10 and 
Rs.122.40 per quintal. The marketing cost incurred 
by the retailer for cabbage, capsicum, cauliflower, 
peas and tomato is worked out to be Rs.72.28, 
Rs.95.09, Rs.82.85, Rs.102.40 and Rs.98.10, respectively 
and their corresponding net margin is Rs.180.00, 
Rs.272.50, Rs.182.30, Rs.272.50, Rs.182.30, Rs.282.20 
and Rs.244.00 per quintal of produce.
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 The figure 1 reveals that the producers are 
getting highest producer’s share in consumer rupee 
from capsicum, i.e., 60.05 percent followed by peas 
58.36 percent, cauliflower 57.59 percent, cabbage 55.42 

percent and tomato 54.31 percent, respectively. Proper 
grading, standardization, washing and packing are 
pre-requisite for the marketing of vegetable.

TABLE 6: mArketinG cost, mArketinG mArGin And Producer’s sHAre in consumer ruPee of All selected 
VeGetAble croPs

                                                                                                        (Rs. /Qtl.)

S. 
No. Particular Cabbage Capsicum Cauliflower Peas Tomato

1. Net price received by  the 
farmer

1043.00
(55.42)

1700.00
(60.05)

1040.00
(57.59)

1612.00
(58.36)

1261.00
(54.31)

2. Marketing cost  incurred by 
farmer

157.22
(8.35)

200.41
(7.08)

99.35
(5.50)

134.20
(4.86)

141.89
(6.11)

3. Local trader’s purchase price  
(1+2)

1200.22
(63.77)

1900.41
(64.13)

1139.35
(63.09)

1746.20
(63.22)

1402.89
(60.42)

4. Marketing cost incurred by 
local trader

104.80
(5.57)

182.60
(6.45)

115.50
(6.40)

190.70
(6.90)

187.40
(8.07)

5. Net  margin of local traders 132.40
(7.04)

164.60
(5.81)

106.30
(5.88)

188.20
(6.81)

170.50
(7.34)

6. Wholesaler’s purchase price  
(3+4+5)

1437.42
(76.38)

2247.61
(79.39)

1361.15
(75.37)

2125.10
(79.94)

1760.79
(75.83)

7. Marketing cost incurred by 
wholesaler

80.20
(4.26)

90.10
(3.18)

77.40
(4.29)

114.20
(4.13)

96.80
(4.17)

8. Net margin of wholesalers 112.10
(5.95)

125.70
(4.44)

102.30
(5.66)

138.10
(5.00)

122.40
(5.27)

9. Retailer purchase  price  
(6+7+8)

1629.72
(86.59)

2463.41
(87.01)

1540.85
(85.32)

2377.40
(86.08)

1979.90
(85.27)

10. Marketing cost  incurred  by 
retailers

72.28
(3.84)

95.09
(3.36)

82.85
(4.59)

102.40
(3.71)

98.10
(4.22)

11. Net margin of  retailers 180.00
(9.57)

272.50
(9.63)

182.30
(10.09)

282.20
(10.21)

244.00
(10.51)

12. Consumer’s price  (9+10+11) 1882.00
(100)

2831.00
(100)

1806.00
(100)

2762.00
(100)

2322.00
(100)

Producer’s share in consumer rupee/ 
Net price received by  the farmer (in 
percentage)

55.42 60.05 57.59 58.36 54.31

   Note: Figures in parentheses represent percentage of total marketed surplus.
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3.8. Price Variability in different Markets

Table 7 represents very high price variability in 
different markets for all the selected vegetables. As 
far as the prices are concerned, among all the selected 
farms in different markets, Delhi market is paying 
highest prices for all the selected vegetables followed 

by Chandigarh, Shimla, Solan and other markets. The 
farmers realized lowest prices for their produce in 
Mandi market for all the selected vegetables because 
growers of Mandi district face competition from 
Punjab as the producing and marketing season is 
almost same in both the places.

TABLE 7: Price VAriAbility of selected VeGetAbles in different mArkets

                                                                                                                                              (Rs. /Qtl.)

Name of market
Vegetables

Cabbage Capsicum Cauliflower Peas Tomato

Delhi 1398.00 2150.00 1420.00 1984.00 1790.00

Chandigarh 1106.00 1980.00 1200.00 1893.00 1580.00

Mandi 660.00 1320.00 620.00 1350.00 930.00

Shimla 1012.00 1640.00 830.00 1540.00 1270.00

Solan 840.00 1690.00 910.00 1660.00 1060.00

Other markets 1242.00 1420.00 126.00 1245.00 936.00

Average price 1043.00 1700.00 1040.00 1612.00 1261.00

CV 23.72 15.15 26.50 16.57 25.84

        The figure 2 shows the co-efficient of variation 
among the selected major vegetables which reflects 
that it is highest in cauliflower, i.e., 26.50 percent 
followed by tomato, cabbage, peas and lowest in 
capsicum. To reduce the price variability, there is a 

need to create cold storage facility for vegetables in 
the producing areas so that farmers can be protected 
from distress and uncertainty relating to spoilage of 
vegetables.
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4.  Conclusion and Suggestions

In the marketing of selected vegetable crops, 
commission agent/wholesaler is found to be the 
most important market functionary in the study area. 
About 38 percent of marketed surplus of cabbage, 
64 percent of capsicum, 54 percent of cauliflower, 
51 percent of peas and 79 percent of tomato on all 
farms category is routed through commission agent/
wholesaler into different markets. Other important 
intermediaries, who are found in the study area, in the 
marketing system, are the forwarding agent, village 
traders, retailers and co-operative/ private marketing 
companies. Among five marketing channels, channel 
II is used by the maximum growers followed by 
channel I and channel III. Although, channel IV and 
V are reported in the study area, but through these 
channels less than 26 percent marketed surplus 
of all the crops transit into different markets. The 
producer’s share in consumer rupee is highest in case 
of capsicum followed by peas, cauliflower, cabbage 
and tomato.
           
 The price variability among the selected 
vegetables in different markets revealed that co-
efficient of variation among the selected major 
vegetables is highest in cauliflower, i.e., 26.50 percent 
followed by tomato, cabbage, peas and lowest in 
capsicum. 

 To improve the conditions of farmers in the state 
following actions can be suggested:

i. Government should create village level grading, 
storage and marketing yard in rural areas so that 
farmers can get better prices for their produce.

 
ii. Efficient and quick transportation is required 

for the marketing of vegetables. To extend the 
mobility of the farmers, transportation must be 
easily accessible especially in rural areas.

iii. To increase the pace of marketing of vegetables 
in Himachal Pradesh, there is a need for all 
weather and cheap transportation means which 
will reduce the involvement of middlemen as 
a result maximum benefits will transfer to the 
producer and the consumer.

iv. For enhancing the skill of the farmers, day-to-day 
marketing information/ intelligence should be 
provided to the farmers so that they can earn 
more return from their produce.
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Fig. 2: Co-efficient of Variation among Vegetable Prices
           (Qtl. /Farm)
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Role and Support of Coffee Board of India in Promoting Coffee Cultivation in Kerala
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Abstract

Coffee production in India is dominated in the hill tracts of south Indian states. There are two types of coffee 
producing regions in India: traditional and non-traditional. Karnataka, Kerala and Tamil Nadu are the 

traditional coffee growing region, while, Andhra Pradesh, Orissa, Assam, Manipur, Meghalaya, Mizoram, Tripura, 
Nagaland and Arunachal Pradesh are non-traditional regions. Kerala is the second largest coffee producing state 
accounted for 22 percent of the national production. Coffee Board of India supports and promotes coffee production 
by providing various services to protect and promote coffee industry. The study revealed that problems like scarcity 
of labour, pests and diseases, high cost of production, low price for coffee, marketing difficulties and unusual climate 
changes often hurt the coffee cultivators while, the schemes and programmes of coffee board generally benefited the 
growers. It is suggested that the board has to spread information regarding its activities through media and other 
means/channels in a more effective and inclusive manner.

Keywords: Kerala, coffee, cultivation, Coffee Board of India.

* Dr. N. Karunakaran, Head of the PG Department of Economics, EKNM Government College Elerithattu, Nilishwar, Kasaragod, 
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1. Introduction 

In India coffee production is dominated in southern 
states like Karnataka accounting 71 percent, Kerala 
21 percent and Tamil Nadu 5 percent of production. 
Coffee producing regions are of two types: traditional 
and non-traditional. Karnataka, Kerala and Tamil Nadu 
are traditional regions and areas of Andhra Pradesh 
and Orissa on the eastern coast and states of Assam, 
Manipur, Meghalaya, Mizoram, Tripura, Nagaland 
and Arunachal Pradesh of north eastern part of India 
are non-traditional regions (Karunakaran, 2015). The 
two well-known varieties of coffee grown are arabica 
and robusta. Arabica is the most common variety of 
coffee grown in the country (Gholam & Indira, 2013). 
Indian coffee is said to be the finest coffee grown in 
the shade rather than direct sunlight anywhere in the 
world. There are more than 250000 coffee growers in 
India and 98 percent of them are small farmers. About 
80 percent of the production is exported to Germany, 
Russia, Spain, Belgium, Slovenia, United States, Japan, 
Greece, Netherlands, France and Italy (Kul Prasad, 
2010).

  During 1940s, the coffee industry in India was in 
a desperate state due to very low prices and ravages 
of pests and diseases (Harris et al., 2012). So, the coffee 
board under the administrative control of Ministry 

of Commerce and Industry for extending support to 
coffee industry in marketing, finance, research and 
development was established. It serves the farmers 
as a friend, philosopher and guide in the coffee sector 
covering the entire value chain (Madhusudan, 2005). 
The core activities include research and development, 
transfer of technology, quality improvement, extending 
development support, promotion of export and 
domestic markets (Prapulla & Indira, 2014). The entire 
activities of coffee board are broadly categorised as: (i) 
Enhancement of production, productivity and quality, 
(ii) Export promotion for achieving higher value returns 
for Indian coffee and (iii) Supporting development of 
domestic market.

 Kerala is the second largest producer of coffee in 
India, having an area of 84735 hectare comprising  80576 
hectare of robusta and 4159 hectare of arabica. Around 
80 percent of coffee area is in Wayanad district and the 
rest in Palakkad, Idukki and Kottayam (Karunakaran 
& Vineesh, 2015). The average annual production of 
coffee is 70550 tonne consisting 68800 tonne of robusta 
and 1750 tonne of arabica. The average  productivity 
of robusta holdings is 850 kg per hectare and that of 
arabica 420 kg per hectare. The role and development 
support of Coffee Board of India for the promotion 
of coffee cultivation in Kerala is very relevant and 
significant in this context and is explained in this paper. 
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1.1. Objectives of the Study

 The study has the following main objectives: 

(i) To analyze the role and development support of 
Coffee Board of India for the promotion of coffee 
cultivation in Kerala.

(ii) To analyze the effectiveness of these programmes 
for the promotion of coffee cultivation. 

2. Methodology 

The study used both primary and secondary data. 
Information regarding the Coffee Board of India and 
the schemes provided by them and other secondary 
data was collected from the annual publications and 
official website of Coffee Board of India, journals 
and other published sources. Primary data was 
collected from farmers and coffee board officials 
using questionnaire and interview from the Wayanad 
district of Kerala. A sample of sixty farmers from 
Wayanad district was taken for the study to analyze 
the effectiveness.

3. Results and Discussion   

The Coffee Board of India comprises 33 members 
including chairman, who is the chief executive 
appointed by the Government of India and 32 
other members representing various interest 
groups  such as coffee growing industry, coffee 
traders, curing establishments, labourers and 
consumers, representatives of government of 
principal coffee growing states and members of 
parliament (Karthigaiselvan & Maran, 2013). The 
board has different role in the promotion of coffee 
in the country and it runs through different wings 
mentioned below.

(i)  Research department: The research department 
of the board with its headquarters at the Central 
Coffee Research Institute and five regional 
stations have 113 scientific personnel involved 
in development of improved varieties with 
tolerance against major pests and diseases and 
standardization of technology for improving 
production, productivity and quality.

(ii)  Extension wing: This wing of the board is a vast 
network of extension units located in all the major 
coffee growing zones with a sanctioned strength 
of 278 technical personnel (Pushpa & Madhava, 
2011). The extension personnel are involved in 

dissemination of latest technologies to growers, 
organizing capacity building programmes 
to growers and workers, implementation of 
various development support, risk insurance 
and labour welfare schemes and other activities 
like crop estimation and crop losses.

(iii)  Market research and intelligence unit: The 
board has a market intelligence unit functioning 
from its head office at Bangalore. It undertakes 
various activities related to market information, 
intelligence and research, crop forecasting and 
other related aspects (Shalima et al., 2008). The 
unit also coordinates the implementation of 
price stabilization fund scheme and rainfall 
insurance scheme.

(iv) Promotion department: This department 
looks after the promotion of Indian coffee in 
international market and promotion of coffee 
consumption in the domestic market.

 Since 1996, the marketing functions were 
deregulated and board plays the role of facilitator 
and promoter of exports. Under export promotion 
scheme, export of value added coffee in retail and 
far-off destinations is incentivized to offset the 
transaction costs to some extent and enable the Indian 
exporters to be competitive in the export market. 
The department promotes coffee consumption in 
the country through Indian coffee houses located 
in major cities across the country (Shrinidhi, 2011). 
Besides, the department participates in the national 
level exhibitions and trade fairs to create awareness 
about the Indian coffee among the consumers and 
educates the consumers about positive effects of 
coffee consumption on human health.

3.1. Developmental support from the coffee board 

Various schemes and programmes for the promotion 
of coffee industry aim at protecting the interests of 
growers through subsidies, incentives and so on 
(Karunakaran & Christin George, 2018). Coffee board 
helps the growers in preparing more productive 
coffee garden, irrigation and mechanization (table 
1 and 2). More than four training classes conducted 
every year to enhance their capability (Stefano, 2011). 
The important schemes and programmes are:

(i)  Re-plantation: This is to improve the production 
and productivity of coffee plantations 
by encouraging re-plantation of old and 
unproductive plantations.
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(ii)  Expansion and new planting: It is to increase the 
production of coffee by encouraging expansion 
and new planting of coffee in all suitable area.

(iii)  Water  augmentat ion:  To improve the 
productivity of coffee farms by facilitating the 

creation of infrastructure for irrigation.

(iv)  Quality up-gradation: This is to extend incentives 
to coffee growers for creation of infrastructure 
facilities.

TABLE 1: subsidy for VArious scHemes And ProGrAmmes by coffee boArd

Category of Holding Scale of Subsidy
(i) Re-plantation, (ii) Expansion and new planting

Up to 2 hectare 40 percent of unit cost
More than 2 hectare and up to 10 hectare 30 percent of unit cost
Above 10 hectare 25 percent of unit cost

(iii) Water augmentation
All Category 25 percent of unit cost to a ceiling of Rs 2.50 lakh per 

beneficiary
(iv) Quality up-gradation

All Category 20 percent of unit cost to a ceiling of Rs 2.50 lakh per 
beneficiary

(vi) Support for mechanization
Up to 20 hectare 50 percent subject to a ceiling of Rs 2 lakh
More than 20 hectare 25 percent subject to a ceiling of Rs 4.50 lakh
Small growers 50 percent subject to a ceiling of Rs 5 lakh
Source: Modalities for implementation, Coffee Board of India, 2016.

(v)  Rainfall insurance scheme for coffee (RISC): This 
scheme is to provide effective risk management 
aid to coffee growers from adverse rainfall 
incidence. The RISC is a unique rainfall based 
insurance scheme specially designed for the 
coffee growers of the country. This scheme has 
been designed by the Agriculture Insurance 
Company of India Limited in consultation with 
coffee board and coffee growers associations. 

(vi) Support for mechanization of coffee estate 
operations: Extend financial incentives to 

the growers towards mechanization of farm 
operations to increase labour efficiency and 
facilitate timely operations, contributing to 
overall farm productivity and sustainability of 
coffee farming.

(vii) Export promotion-providing export incentive: 
The objective of the scheme is to maximize 
export earnings by enhancing the market 
share of value added coffees and high value 
differentiated coffees in important high value 
international markets.

TABLE 2: suPPort for mecHAnizAtion of coffee estAte oPerAtions

Type of Machinery Adequacy/Eligibility
Weed/brush cutter One up to 4 hectare
Telescopic pruner One up to 4 hectare
Pit digger One up to 20 hectare.
Handheld, battery operated coffee harvester One up to 2 hectare
Sprayers One up to 4 hectare
Power chain saw One up to 10 hectare
Green cherry separator One up to 10 hectare
Power tiller with or without trailer One per holding of 2 hectare and above
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Type of Machinery Adequacy/Eligibility
Mini tractor with or without trailer One per holding of 4 hectare and above
Mini transporter/rubberized  by track carrier One per holding of 4 hectare and above

   Source: Modalities for implementation, Coffee Board of India, 2016.

TABLE 2: suPPort for mecHAnizAtion of coffee estAte oPerAtions-contd.

3.2. Assistance from Coffee Board of India

The important assistance from the board includes 
research, financial assistance to growers, various 
Schemes/programmes for labourers and sale of 
surplus pool of unsold coffee. Among these, financial 
assistance to small coffee growers and safeguarding 
working conditions of labourers are very important. 
This assistance also include various subsidies to 
farmers, providing equipments, irrigation promotion, 
providing high yielding coffee seeds and plants, 
insurance protection (RISC), training to farmers 
and scholarship to students of coffee growers and 
workers. Table 3 shows that 43 percent farmers 
received support from the board. Among them, 
37 percent received subsidies, 27 percent received 
equipments and 18 percent benefited by support for 
irrigation. 22 percent of the farmers received support 
for high yielding coffee seeds and plants and 23 
percent privileged various scholarships. 

tAble 3: AssistAnce from coffee boArd of indiA

S. 
No.

Items Percentage of farmers 
benefited

1. Subsidy 37
2. Equipment 27
3. Irrigation 18
4. Seed and plant 22
5. Insurance 0
6. Training 5
7. Scholarship 23

 Source: Primary data.

 Duration of last service received by farmers is 
important to understand how effective the board 
influenced coffee cultivation. Among farmers who 

received assistance 23 percent in the last year, 12 
percent within 1 to 2 years and 15 percent between 2 to 
3 years. Majority of the farmers (31 percent) benefited 
between 3 to 5 years and 19 percent received service 
of coffee board before 5 years (Table 4).

TABLE 4: durAtion of lAst serVice receiVed from 
coffee boArd

S. 
No.

Time period Percentage of 
farmers received  

1. Within one year 23
2. Between 1 and 2 years 12
3. Between 2 and 3 years 15
4. Between 3 and 5 years 31
5. 5 years before 19

Total 100
 Source: Primary data.

3.3. Effectiveness of the services of coffee board

The effectiveness of each service to farmers is 
presented in table 5 and indicates that many 
services provided by coffee board benefited a very 
limited number of farmers. Among these, subsidies, 
equipment for mechanization and scholarship for 
students are more effective. Other schemes like 
support for irrigation, high yielding coffee seeds 
and plants are effective only to less than 20 percent 
of farmers. 

 The dignity of an institution relies on the 
satisfaction level of beneficiaries. Figure 1 explains 
that 37 percent are satisfied and the rest 63 percent 
are not satisfied with the functioning of coffee board. 
This is because the farmers are often not aware of the 
activities of the board and the procedures to receive 
them. 

TABLE 5: effectiVeness of tHe serVices of coffee boArd

Services Level of effectiveness
Highly effective Moderately effective Low effective

Subsidy Number 19 3 38
Percentage 32 5 63
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Services Level of effectiveness
Highly effective Moderately effective Low effective

Equipment Number 12 8 40
Percentage 20 13 67

Irrigation Number 8 3 49
Percentage 13 5 82

Seed or plant Number 11 7 42
Percentage 18 12 70

Insurance Number 0 0 60
Percentage 0 0 100

Training Number 3 4 53
Percentage 5 7 88

Scholarship Number 14 8 38
Percentage 23 13 63

  Source: Primary data.

TABLE 5: effectiVeness of tHe serVices of coffee boArd-contd.

4. Conclusion and Suggestions  

Indian coffee is said to be the finest coffee grown in 
the shade rather than direct sunlight anywhere in 
the world. Coffee production is mostly dominated in 
hill tracts of south Indian states of Karnataka, Kerala 
and Tamil Nadu. Kerala has second position in the 
production of coffee (23 percent). Coffee cultivation 
in recent years became unattractive due to several 
challenges faced by farmers. Climatic challenges, 
unstable coffee prices and scarcity of labourers are 
the several issues in coffee plantation.

 Coffee Board of India was established to regulate 
export of coffee and protect small and marginal 
farmers. The duties of it include promotion of sale 
and consumption of coffee in India and abroad; 
conducting coffee research; financial assistance 
to small coffee growers; safeguarding working 
conditions for labourers and managing surplus pool 
of unsold coffee. Financial support such as loan and 
subsidies were given to farmers for preparing coffee 
plantation, mechanization of coffee garden and 
irrigation. The board also acted as adviser, facilitator 
and marketing channel for coffee farmers. Subsidies 

Figure 1: Satisfaction of Farmers About the Functioning of Coffee Board

 

37 percent 

63 percent 

Satisfied
Not satisfied
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are the major tool used to promote coffee cultivation. 

 Even though the institution is providing various 
services such as subsidies, support for mechanization 
and irrigation, training to farmers, insurance, etc. 
many growers remains out of its benefits and are not 
satisfied with the functioning of board. This is because 
of their unawareness regarding the functioning of 
the board. The board has to spread information 
regarding its activities through media and other 
means/channels in a more effective way. The number 
of beneficiaries must be increased in proportion to 
the needy and activities should be more inclusive in 
nature.
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1. Introduction

This is a resurvey of Malana village after 25 years. 
The previous survey was carried out in 1990-91 by 
agro-economic research centre, Shimla. The resurvey 
was conducted in the year 2016-17 by the center. The 
idea behind this village study was to revive the old 
continuous village studies system of the AERC. The 
focus of a continuous village study was to closely 
observe the socio-economic changes that the villages 
undergo over a period of time. This study brings out 
comparative statistics on important issues emerging 
in the village, socio-economic changes taking place in 
the village population. The coverage of these issues 
is ensured by collecting secondary data and primary 
survey data by opinion and attitude survey. The 
objective of such surveys is pin-pointing the changes 
being observed and analyze the same. 

2. Methodology

In view of the continuous village study concept and 
its stated goals, the study of Malana village focused on 
the socio-economic and ecological changes that have 
taken place during this quarter of century, since 1992.
The structural changes in the social and economic 
arena of the village, changes in the dynamics of 
agricultural production, natural resource use, land 
use pattern, demography, and public institutions 
were observed for comparative study of the same. 
Since Malana is a small village, census method 
was adopted for the collection of necessary data 
on prescribed schedules. Data from other sources 
and village level institutions was also collected. The 
existing village level institutions like schools, health 
centre and Public Distribution Store (PDS) were also 
enumerated in detail. The village level functionaries, 
like pradhan, up-pradhan, anganwari workers, ward 
members, panchayat secretary and patwari, were also 
consulted for gathering insight into the functioning 
and performance of these entities. In order to keep 
the analysis simple, tabular compilation consisting 
percentages, averages, different cost concepts and 
indices, like Herfindhal indices, was done.

3. Main Findings

The detailed analysis and discussion of the socio-
economic dynamics, changes taking place in fragile 
ecological system of the village habitat, increasing 
presence of government institutions concerned with 
forests, food security, education, health and policing 
have brought out following conclusions:

i. The village during 1991-2017 experienced little 
more than two times increase in the number of 
households, as it increased from 170 households 
to 317; and it also registered an increase in 
average family size. In 1981, the number of 
households was only 153. 

ii. There was significant improvement in the 
quality of houses during 1991 to 2016-17. The 
total number of houses increased from 353 
semi-pucca houses in 1991 to 944 houses with 
688 pucca houses and 256 semi-pucca houses. 
The semi-pucca houses include special purpose 
houses (animal sheds and dwelling houses) for 
winter season.

iii. There was a huge growth of 106.39% in 
population during this period as it jumped from 
954 to 1969. It was only 764 in 1981.

iv. What is remarkable in the demographic dynamics 
of Malana village is impressive increase in the 
sex ratio of village, from an already appreciable 
figure of 923 in the year 1991 to 993 by 2017, 
which is a shade below parity. It speaks volumes 
for the community’s attitude towards weaker 
sex. It was 900 in 1981.

v. Literacy rate improved impressively in the 
village of Malana from 6.0% in 1991 to 49.25 
% in 2016-17. Male literacy rate, however, is 
comparatively higher than that of the female. 
The literacy rate was as low as 4.1% in 1981 
with negligible female literacy and 11.1% male 
literacy. 
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vi. Average size of holdings decreased from 0.85 
hectares in 1990-91 to 0.25 hectares in 2016-17, 
signifying a decrease of 70.59 percent.

vii. As compared to the scenario in 1990-91 when 
the gross cropped area of the village was 124.58 
hectare; the gross cropped area increased to 
132.21 hectare in 2016-17, indicating an increase 
of 6.98 percent.

viii. Crop Diversification index (in terms of Herfindhal 
Index) in 2016-17 came out 0.3694 as compared 
to 0.3464 in 1990-91. It indicates worsening 
condition of crop diversity during this period. 
The cropping pattern, which had experienced 
complete disappearance of millets by 1990-91, 
now after 1990-91 showed significant decline in 
rabi crop of wheat and barley and massive shift 
to kharif crops of maize, rajamash and potato.

ix. Foodgrains production comparative scenario 
indicates that the production of all crops 
increased in 2016-17 as compared to the level 
of production in 1991-92.

x. Though both agricultural production costs and 
gross returns increased during this period, 
the farmers received much higher net income 
returns in 2016-17 as compared to the year 1990-
91 in crops, animal husbandry and common pool 
resources. The return however was highest in 
common pool/support lands resource based 
activities, followed by animal husbandry and 
crops. 

xi. In the livestock sector, the average livestock 
population of the Malana in 2016-17 was 
significantly higher than 1990-91, with sharp 
decline in milch and plough animals and 
enormous increase in ship and goat population.

xii. Interestingly, despite increasing trends in 
livestock tending costs, the returns from live 
stocks was found significantly higher during 
2016-17 as compared to that in 1990-91.

xiii. Plants and trees per farm on an average were 
found higher in 2016-17 as compared to 1990-91.

xiv. Both costs and returns of common pool resource 
(CPR) were higher in 2016-17 as compared to 
1990-91. An average farm household income 

from CPR rose from Rs. 2,124 in 1991 to Rs. 
3,35,764 in 2016-17.

xv. Malana village during this period appears to 
have faced significant changes in its labour force 
and occupational pattern with sharp increase 
in labour force engagement in agriculture 
and animal rearing, from 199 in 1991 to 652 
(alongwith 11 children) in 2016-17; and also 
faced a decline in engagement of workforce in 
agriculture, animal rearing and herb collection. 
Also, there was a decline in labour force as 
percentage of population from 56.4 percent to 
50.13 percent. Similarly, dependency ratio has 
changed from 0.77 in 1991 to 0.99 in 2016-17. 

xvi. As regards use of farm implements, results of the 
study show that the number of farm implements 
in use among Malana farmers has increased 
during the period 1990-91 to 2016-17.

xvii. Interestingly, an average Malana household in 
2016-17 is managing its economy by putting 
in less than standard mandays available with 
them as compared to 1990-91, while an average 
household had to put in much more hours of 
labour then available. This clearly indicates that 
Malana people are well off even while working 
for fewer labour hours. 

xviii. Household durables, an important indicator of 
prosperity, have increased significantly in 2016-
17 as compared to 1990-91.

xix. There is remarkable increase in the level of 
income, expenditure and savings in 2016-17 
in terms of per capita income, consumption 
expenditure and saving as compared to those 
in 1990-91.

xx. During this period of 25 years, continued 
adverse impact on soil and plant diversity has 
been noticed with more intensity in the natural 
resources; mode of farming, availability of fuel 
and fodder, and loss of livestock have noticed 
negligible change; while there is a discernible 
shift in cropping pattern from traditional coarse 
grains to barley, maize and finally to pulses, 
rajamash; and concentration of human resources 
on CPR activities of collecting cannabis and 
rearing of sheep and goats has been recorded. 
So far the dynamism shown towards tapping 
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natural resources available in abundance is 
concerned, there appears to be very little success 
in absence of either government developmental 
strategy or the villagers’ own social dynamism.

4. Policy Suggestions 

Based on research, following suggestions can be 
given:

I. Agricultural crops

Change in agricultural crop-mix in Malana village 
can be made an instrument for revolutionizing 
farming. Following the emergent trend of change 
and also taking note of market opportunities, there 
is a need for stress on the production of kharif 
crops of maize, rajmash and potato and reviving 
the production of millets. Among horticultural 
items the opportunities for promoting production 
of almonds, walnut, cherry and apple should 
be explored. For all this, extension services 
for dissemination of science and technology 
application in farming, awareness of market 
opportunities should be provided to the village.

II. Common pool resource crops

i. At present the major CPR crop playing an 
important socio-economic role in the village is 
cannabis, reported to be of very high quality.

ii. Common strategy for replacing any disruptive 
agricultural produce deemed to be harmful is 
to replace it by introduction of some equally 
profitable high value agricultural or horticultural 
or even medicinal/herbal crops/plants that can 
compete it out with its competing features.

iii. Introducing and promoting cultivation of 
herbs and other high value low volume crops 
on commercial scale like dorighass, kooth and 
kalazira, wild grape and hops can be explored 
to tackle the situation.

iv. The economic issue from the perspective of 
the villagers, however, is why they should 
be subjected to the uncertainties of growing 
new alternative produce on their private land 
or the common land. Second, the existing 
cannabis harvesting whether in common pool 
areas or in one’s own private land has the 

cultural importance for the villagers related to 
its medicinal, entertainment, spiritual, mystic 
and cultural use. Third, even if the farmers 
are persuaded to opt for some alternative 
where would be the demand for it. Fourth, the 
narcotic use of the bi-product of the plant as 
bhang is a matter of cultural and consumption 
best-practices that must govern it, and can be 
evaluated within this parameter only. Fifth, 
because present farmers development policy of 
Ministry of Agriculture and Farmers’ Welfare 
is according high priority to activities and 
resources rather than the core farming activity, 
this common pool resource management is of 
utmost importance towards bringing prosperity 
in this village and entire Parbati Valley and 
elsewhere in Himachal Pradesh and other 
similarly situated states. Finally, this requires the 
state government to set up an enabling protocol 
for the farmers for carrying out cannabis farming 
with ensured value-chain and activity-chains 
established for ensuring the supply of the 
physical as well as narcotic produce of the crop 
to various indigenous and global businesses and 
industries. 

v. Soil conservation schemes should be implemented 
on priority basis to ensure improvement of soil 
quality and protect it from soil erosion, land-
slides and floods caused by torrential rains.

 The overall agricultural and horticultural 
development efforts of the village requires 
concerted efforts by Department of 
Agriculture, Cooperation and Farmers 
Welfare for crops and horticultural 
promotion schemes, by Department of 
Animal Husbandry, Dairying and Fisheries 
for promotion of dairy, livestock and 
fisheries; Department of Forestry and 
Environment for streamlining timber and 
non-timber based income support activities 
and ensuring sustainable use of CPR under 
their control.

III. Animal husbandry 

From the comparative analysis during the 
period, it appeared that livestock sector grew 
significantly in Malana village. This underlines 
the need for a robust livestock development 
support to the village and other similar villages 
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so that this village’s natural endowment can 
be tapped for full development in this sector. 
Specific actions required in this respect are as 
follows:

i. Introduction of new breeds of sheep and 
goats in response to sharp increase in sheep 
and goat population.

ii. Improvement of animal breeds, particularly 
of local cows, in view of the near extinction 
of milch and plough animals.

iii. The problem of shortage of fodder for cattle 
and livestock, in general, should be solved by 
ensuring supply of fodder during the period 
of shortage. 

iv. Taking into account the significant growth 
of livestock sector, veterinary services at 
the village level should be ensured with all 
backward and forward linkage facilities.

IV. Man power development

The Malana population appears to have remained 
stuck to its primitive mould of social and economic 
existence, which left very little scope for learning new 
skills by way of education or training of any type. 
Thankfully, the government has recognized this fact 
by covering the entire population under the provision 
of OBC category. Malanis going out as government 
servants and for higher education have been found 
rare incidences. The overall trend in the improvement 
of man-power is limited to conventional skills of 
working as farmers, collectors, various manual 
workers required in day to day life. One spectacular 
development that has exposed the villagers to the 
need of learning new skills is the onslaught of tourism 
and tourism related activities.

 In view of these facts, the following specific 
efforts need to be made by development agencies of 
the government:

i. Developing a positive outlook among the 
Malanis by means of connecting the village with 
the rest of the world by means of better and more 
efficient accessible roads and transport facilities.

ii. Another important area of priority is bringing this 
village under the special focus of the state and 

district administration for strategic mobilisation 
of the departments concerned with education, 
language, culture and publicity. Activating 
civil society forces to bring the village out of 
its adamant primitive mind-set while retaining 
its unique architecture, governance and an 
unparalleled form of local self government.

iii. Despite an appreciable presence of the 
Department of Education with a primary and 
high school building manned with teachers, 
equipped with latest ICT facilities in the 
classrooms, the response of the population to 
enrolment is pathetic and symptomatic of a gap 
in social-wisdom and calls for special attention 
of the state and district authorities for bringing 
positive change, which alone can blow new life 
in the village. Even in this respect associating 
meaningful civil society agencies may go a long 
way.

iv. An increased presence of agricultural and 
horticultural extension services functionaries, 
health services functionaries and other 
government department officials is needed. 
Their use as medium of change, in addition to 
their usual official functions, to educate them is 
necessary.

v. There should be vigorous efforts on the skill 
development programmes to provide the 
villagers with opportunities for entrepreneurial 
trainings, for rural occupation related skills of 
masonry, wood carving, weaving, spinning of 
cloths; hotel, tourism and trekking related skills 
that fit in the emerging tourism industry and 
improving lifestyle of the village. Still another 
plank of training is required, for enabling the 
villagers to carry out activities for processing 
and selling the locally available herbs, non-
timber forest produce and other local materials. 

V. Road and communications

Since, absence of transport and communication 
infrastructure has been major factor behind the 
isolation of the village since time immemorial. Despite 
the road connectivity up to a point and availability 
of telecommunication network, this is still a major 
hurdle in the way of full realization of village’s 
development, the following steps are required to be 
taken:
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i. Providing with PMGSY road connectivity for 
all-season transportation facility is crucial to 
speedy development.

ii. The last mile road connectivity up to old 
Malana village should be provided on top 
priority. Since the villagers and a large 
number of tourists flowing to the village 
use the village paths, there is an urgent need 
for providing these paths with paved path 
throughout the 3 kms linking kachha path. 

VI. Tourism and trekking

i. Since this village is emerging fast as an 
important domestic and international 
tourists and trackers center, the tourism 
department need to show its presence 
by tourist information center equipped 
with appropriate information booklets 
and signages to facilitate the tourists with 
registration counter.

ii. Since large number of tourists flock to this 
area for exploring society and environmental 
uniqueness, the concerned Government 
Departments of Forests and PWD should pay 
special attention to develop adequate village 
walking and trekking paths.

iii. The village for all its uniqueness deserves to 
be developed and showcased under village 
tourism with the involvement of Tourism and 
Culture Department of the state. 

VII. Local institutions

Though, the steady improvement in the presence of 
public institutions of food, education, health, forests 
and law keeping agencies is quite impressive, for 
tapping the welfare potential of the activities of these 
public institutions, the respective departments/
public institutions need to accord priority to improve 
their functioning in the village. The following specific 
steps are required:

i. Adding sufficient building space for government 
high school and making the provision for 
different requirements of the school is important.

ii. Providing with ample residential space for all the 
teachers and employees of the school to enable 

the school function without dependence on the 
village, to prevent the employees from becoming 
victim of the village’s primitive untouchability 
practice against the outsiders is important. 

iii. Provision for separate allopathic and ayurvedic 
primary health centers should be made. 

iv. Expansion of village water supply system should 
be done.

v. The village should be provided a panchayat 
ghar in the local architectural style with full 
functional facilities.

vi. Providing with proper solar energy system for 
the village would be important in view of its 
functional reliability as an isolated village.

vii. The general lack of hygienic and sanitation in 
the village should be tackled by sensitizing 
the village population through NGOs and the 
present government initiatives under Swachha 
Bharat Abhiyan. 

4.1. Alternative Development Strategy

The findings of the study and the policy suggestions 
indicate that despite a considerable progress the 
village has made in every walk of life, as evident 
from the degree of sustainability and diversification 
attained so far, the village remains one of the most 
backward villages in this part of the Himalayas. 
The village still remains seriously affected by its 
unwillingness to move forth wholeheartedly in 
availing development opportunities being provided 
by the government and course of socio-economic 
circumstances pushing it to new opportunities 
of developments. Though outwardly seems to be 
progressive, the village appears to be threatened 
by circumstances that would keep it deprived of 
opportunities that it may find for itself with the 
complete embracement of developmental forces 
of education, opening up to the outside world and 
adopting the modern outlook of life. 

 At present the village population is in the 
dire need of faster increase in literacy, cleanliness 
drive, diversification in its means of earning, and 
a conscious effort on its leaders’ part to shed the 
burden of primitiveness, though not without attention 
to preserving its unique cultural, architectural, 
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social and governance systems. This is important 
considering the fact that the village is lagging behind 
the rest of the region and the state due to lack of 
dynamism. 

 Keeping in view the emerging opportunities of 
development that has changed the socio-economic 
life of the people and also exposed this region to 
unexpected forces of development with potential to 
destabilise the present human and natural habitat, 
there is a need for sensitizing development strategy 
towards maintaining eco-system of the region. 

 Keeping in view the proven potential of 
all common pool natural resources, especially 

cannabis, in making substantial socio-economic 
improvement through the local knowledge and 
expertise in harvesting the crop and its suitability to 
the emerging tourism industry - the state government 
should consider the regularisation of cannabis 
with appropriate development strategy and legal 
approach.

 The village requires special attention of the 
Deputy Commissioner and district level departmental 
heads; and the state government to make headway 
towards helping it bringing out of an ignorant 
existence and realise its glamour and glory as a unique 
village of Himachal Pradesh. 
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Procurement of Rice 

The total procurement of rice during kharif 
marketing season 2019-20 up to 31.12.2019 is 25.61 
million tonnes as against 25.05 million tonnes 
during the corresponding period of last year. 

The details are given in Table 1. A comparative 
analysis of procurement of rice for the period of 
marketing season 2019-20 (up to 31.12.2019) and 
the corresponding period of last year is given in 
figure 1. The percentage share of different states in 
procurement of rice has been given in figure 2. 

TABLE 1: Procurement of rice
(In Thousand Tonnes)

State

Marketing Season
2019-20

Corresponding
Period of last Year

(upto 31.12.2019) 2018-19

Procurement Percentage to Total Procurement Percentage to Total

1 2 3 4 5

Andhra Pradesh 958 3.7 1238 4.9

Chhattisgarh 1825 7.1 2709 10.8

Haryana 4303 16.8 3942 15.7

Odisha 1048 4.1 836 3.3

Punjab 10873 42.5 11316 45.2

Uttar Pradesh 2688 10.5 1484 5.9

Telangana 2472 9.7 2358 9.4

Others 1443 5.7 1172 4.7

Total 25610 100 25053 100

Source: Department of Food & Public Distribution.

COMMODITY REVIEWS

Foodgrains
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Source: Department of Food & Public Distribution.

Source: Department of Food & Public Distribution.

Figure 2: Percentage Share of Different States in Procurement of Rice during Marketing Season 2018-19 
(up to 31.12.2019).

Figure 1: State-wise Procurement of Rice
(In thousand tonnes)
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TABLE 2: Procurement of wHeAt

           (In Thousand Tonnes)

State

Marketing Season
2019-20 

 (upto 04.07.2019)

Corresponding
Period of last Year

2018-19

Procurement Percentage to Total Procurement Percentage to Total

1 2 3 4 5

Haryana 9320 27.3 8737 24.7

Madhya Pradesh 6725 19.7 6967 19.7

Punjab 12912 37.8 12662 35.8

Rajasthan 1411 4.1 1532 4.3

Uttar Pradesh 3700 10.8 5294 15.0

Others 65 0.2 176 0.5

Total 34133 100.0 35368 100.0

   Source: Department of Food & Public Distribution

Procurement of Wheat 
 
The total procurement of wheat during Rabi 
marketing season 2019-20 up to 04.07.2019 is 34.13 
million tonnes as against 35.37 million tonnes 
during the corresponding period of last year. The 

details are given in Table 2. The figure 3 depicts 
the comparison of procurement of wheat during 
the marketing season 2019-20 (up to 04.07.2019) 
with the corresponding period of last year. In 
figure 4, we have shown the share of different 
states in procurement of Wheat.
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Figure 4: Percentage Share of Different States in Procurement of Wheat during Marketing Season 2019-20 
(up to 04.07.2019).

Figure 3: State-wise procurement of Wheat
(In thousand tonnes)

Source: Department of Food & Public Distribution.

Source: Department of Food & Public Distribution.
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Oilseeds 

The Wholesale Price Index (WPI) of nine major 
oilseeds as a group stood at 152.9 in December, 
2019 showing an increase of 2.21 percent over 
the previous month and increased by 8.52 
percent over the previous year.
 
 The WPI of all individual oilseeds showed a 
mixed trend. The WPI of rape and mustard seed 
(2.46 percent), cotton seed (1.63 percent), gingelly 
seed (sesamum) (1.79 percent) safflower (0.15 
percent), sunflower (2.30 percent) and soyabean 
(6.61 percent) increased over the previous 
month. However, the WPI of groundnut seed 
(-2.35 percent) copra (-1.43 percent) and niger 
seed (-3.42 percent) decreased over the previous 
month. 

Manufacture of Vegetable and Animal Oils 
and Fats

The WPI of vegetable and animal oils and fats 
as a group stood at 124.9 in December, 2019 
which shows an increase of 4.96 percent over 
the previous month. Moreover, it also increased 
by 9.66 percent over the corresponding months 
of the previous year.  The WPI of mustard 
oil (3.51 percent), soybean oil (2.99 percent), 
sunflower oil (1.77 percent), groundnut oil (5.51 
percent), rapeseed oil (2.52 percent), copra oil 
(1.37 percent) and cotton seed oil (4.06 percent) 
increased over the previous month.

Fruits & Vegetable

The WPI of fruits & vegetable as a group stood 
at 196.6 in December, 2019 showing a decrease 
of 1.40 percent over previous month and an 
increase of 40.03 percent over the corresponding 
month of the previous year.

Potato

The WPI of potato stood at 242.1 in December, 

2019 showing an increase of 17.35 percent over the 
previous month. Moreover, it also increased by 
44.97 percent over the corresponding months of the 
previous year.

Onion

The WPI of onion stood at 729.8 in December, 
2019 showing an increase of 52.45 percent over the 
previous month and an increase of 455.83 percent 
over the corresponding months of the previous year.

Condiments & Spices

The WPI of condiments & spices (group) stood at 
154.1 in December, 2019 showing an increase of 0.72 
percent over the previous month and an increase of 
19.36 percent over the corresponding months of the 
previous year.  The WPI of black pepper increased by 
1.52 percent, chillies (dry) increased by 2.25 percent 
and that of turmeric decreased by 1.57 percent over 
the previous month.

Raw Cotton

The WPI of raw cotton stood at 108.9 in December, 
2019 showing a decrease of 0.91 percent over the 
previous month and a decrease of 8.72 percent over 
the corresponding months of the previous year.

Raw Jute

The WPI of raw jute stood at 203.4 in December, 
2019 showing a decrease of 0.34 percent over the 
previous month and an increase of 7.45 percent over 
the corresponding months of the previous year.
 
 Wholesale Price Index of Commercial Crops is 
given in Table 3. A graphical comparison of WPI for 
the period of December, 2019 and November, 2019 
is given in figure 5. In figure 6, we have shown the 
comparison of WPI during the December, 2019 with 
the corresponding month of last year.

Commercial Crops
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TABLE 3: wHolesAle Price index of commerciAl croPs
 ( Base Year : 2011-12=100)

Commodity
latest 

December, 
2019

month
 November, 

2019

year 
December,

2018

% Variation over the 
Month               Year

Oilseeds 152.9 149.6 140.9 2.21 8.52

Groundnut Seed 137.3 140.6 122.6 -2.35 11.99

Rape & Mustard Seed 150.1 146.5 145.7 2.46 3.02

Cotton Seed 149.4 147.0 140.2 1.63 6.56

Copra (Coconut) 186.4 189.1 198.3 -1.43 -6.00

Gingelly Seed (Sesamum) 182.0 178.8 168.8 1.79 7.82

Niger Seed 169.4 175.4 141.1 -3.42 20.06

Safflower (Kardi Seed) 196.3 196.0 155.5 0.15 26.24

Sunflower 124.3 121.5 118.2 2.30 5.16

Soyabean 172.5 161.8 143.9 6.61 19.87

Manufacture of Vegetable 
and Animal Oils and Fats 124.9 119.0 113.9 4.96 9.66

Mustard Oil 132.8 128.3 126.1 3.51 5.31

Soyabean Oil 117.1 113.7 111.1 2.99 5.40

Sunflower Oil 115.1 113.1 110.0 1.77 4.64

Groundnut Oil 126.3 119.7 112.5 5.51 12.27

Rapeseed Oil 118.0 115.1 112.3 2.52 5.08

Copra Oil 170.7 168.4 180.4 1.37 -5.38

Cotton Seed Oil 117.9 113.3 105.5 4.06 11.75

Fruits & Vegetables 196.6 199.4 140.4 -1.40 40.03

Potato 242.1 206.3 167.0 17.35 44.97

Onion 729.8 478.7 131.3 52.45 455.83

Condiments & Spices 154.1 153.0 129.1 0.72 19.36

Black Pepper 126.5 124.6 139.7 1.52 -9.45

Chillies (Dry) 158.9 155.4 120.1 2.25 32.31

Turmeric 112.9 114.7 117.2 -1.57 -3.67

Raw Cotton 108.9 109.9 119.3 -0.91 -8.72

Raw Jute 203.4 204.1 189.3 -0.34 7.45

Tea 131.8 133.1 149.3 -0.98 -11.72

Coffee 95.1 97.3 97.3 -2.26 -2.26

Sugarcane 169.5 169.5 169.5 0.00 0.00
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Figure 5: WPI of commercial crops during December, 2019 and November, 2019

Figure 6: WPI of commercial crops during December, 2019 and December, 2018
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Statistical Tables 
Wages

TABLE 1. dAily AGriculturAl wAGes in some stAtes (cAteGory-wise)
             (In Rs.)

State District Centre

M
on

th
 

&
 Y

ea
r

D
ai

ly
 N

or
m

al
 W

or
ki

ng
 

H
ou

rs

Fi
el

d 
La

bo
ur

O
th

er
 A

gr
i. 

La
bo

ur

H
er

ds
m

an

Skilled Labour

C
ar

pe
nt

er

Bl
ac

k 
Sm

ith

C
ob

bl
er

M W M W M W M M M

Andhra Pradesh
Krishna Ghantasala Aug, 2019 8 500 300 300 NA NA NA NA NA NA

Guntur Tadikonda Aug, 2019 8 383 350 400 NA 325 NA NA 500 NA

Telangana Ranga Reddy Arutala Dec, 2019 8 425 320 NA NA NA NA NA NA NA

Karnataka
Bangalore Harisandra April, 19 8 360 350 360 350 350 NA 400 350 NA

Tumkur Gidlahali April, 19 8 380 360 380 360 350 NA 400 360 NA

Maharashtra
Bhandara Adyal Dec, 19 8 NA NA NA NA NA NA NA NA NA

Chandrapur Ballarpur Dec, 19 8 300 200 300 200 300 NA 500 400 250

Jharkhand Ranchi Gaitalsood Feb, 19 8 239 239 239 239 239 239 330 330 NA

TABLE 1.1. dAily AGriculturAl wAGes in some stAtes (oPerAtion-wise)
             (In Rs.)

State District Centre Month 
& Year

Ty
pe

 o
f L

ab
ou

r

N
or

m
al

 D
ai

ly
 

W
or

ki
ng

H
ou

rs

Pl
ou

gh
in

g

So
w

in
g

W
ee

di
ng

H
ar

ve
st

in
g

O
th

er
 A

gr
i L

ab
ou

r

H
er

ds
m

an

Skilled Labours

C
ar

pe
nt

er

Bl
ac

k 
Sm

ith

C
ob

bl
er

Assam Barpeta Howly May,19 
M 8 300 NA 250 250 200 NA 275 280 NA

W 8 NA NA 175 170 150 NA NA NA NA

Bihar

Muzaffarpur Bhalui Rasul June, 19
M 8 300 300 300 300 300 300 450 450 NA

W 8 NA NA NA NA NA NA NA NA NA

Shekhpura Kutaut June, 19
M 8 NA NA NA NA NA NA 500 500 NA

W 8 NA NA NA NA NA NA NA NA NA

Chhattisgarh Dhamtari Sihava Nov,19 
M 8 250 200 NA 180 180 200 300 200 200

W 8 NA 175 NA 150 150 170 NA 150 NA

Gujarat*

Rajkot Rajkot Nov, 19
M 8 256 256 260 256 238 200 481 481 469

W 8 300 300 260 250 238 196 NA NA NA

Dahod Dahod Nov, 19
M 8 294 294 163 163 163 NA 400 350 300

W 8 NA 250 163 163 163 NA NA NA NA
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TABLE 1.1.  dAily AGriculturAl wAGes in some stAtes (oPerAtion-wise)-Contd.
(In Rs.)

State District Centre Month 
& Year

Ty
pe

 o
f L

ab
ou

r

N
or

m
al

 D
ai

ly
 

W
or

ki
ng

H
ou

rs

Pl
ou

gh
in

g

So
w

in
g

W
ee

di
ng

H
ar

ve
st

in
g

O
th

er
 A

gr
i L

ab
ou

r

H
er

ds
m

an

Skilled Labours

C
ar

pe
nt

er

Bl
ac

k 
Sm

ith

C
ob

bl
er

Haryana Panipat Ugarakheri May, 19
M 8 400 400 400 400 400 NA 550 400 NA

W 8 NA 300 300 350 300 NA NA NA NA

Himachal 
Pradesh Mandi Mandi June,18

M 8 350 300 300 300 300 300 400 400 250

W 8 NA 300 300 300 300 300 NA NA NA

Kerala

Kozhikode Koduvally Aug, 19
M 4-8 960 850 NA 800 980 NA 900 NA NA

W 4-8 NA NA 650 650 700 NA NA NA NA

Palakkad Elappally Aug, 19
M 4-8 NA 600 NA 600 700 NA 750 NA NA

W 4-8 NA NA 300 300 300 NA NA NA NA

Madhya 
Pradesh

Hoshangabad Sangarkhera Aug, 19
M 8 250 NA 200 NA 250 150 400 400 NA

W 8 NA NA 200 NA 200 NA NA NA   NA

Satna Kotar Aug, 19
M 8 300 300 300 300 300 300 500 500 500

W 8 NA 300 300 300 300 300 NA NA NA

Shyopurkala Vijaypur Aug, 19
M 8 NA 300 NA NA NA 300 400 400 NA

W 8 NA 300 NA NA NA 300 NA NA NA

Odisha

Bhadrak Chandbali June, 19
M 8 350 350 350 350 383 300 500 400 400

W 8 NA 300 300 300 308 250 NA NA NA

Ganjam Aska June, 19
M 8 300 250 250 300 325 250 500 500 500

W 8 NA 220 220 250 267 220 NA NA NA

Punjab Ludhiyana Pakhowal Nov, 19
M 8 450 450 NA NA 400 NA 480 480 NA

W 8 NA NA NA NA NA NA NA NA NA

Rajasthan

Barmer Kuseep Oct, 19
M 8 500 500 NA 300 NA 500 700 500 NA

W 8 NA NA NA 300 NA 300 NA 300 NA

Jalore Sarnau Oct, 19
M 8 400 NA NA 300 NA NA 550 350 NA

W 8 NA NA NA NA NA NA NA 350 NA

Tamil Nadu*

Thanjavur Pulvarnatham Sep, 19
M 8 NA 300 NA 312 397 NA 540 450 NA

W 8 NA NA 141 176 126 NA NA NA NA

Tirunelveli Malayakulam May, 19
M 8 NA NA NA 500 610 NA 400 400 NA

W 8 NA 200 200 187 NA NA NA NA NA
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TABLE 1.1.  dAily AGriculturAl wAGes in some stAtes (oPerAtion-wise)-concld.
(In  Rs.)

State District Centre Month 
& Year

Ty
pe

 o
f L

ab
ou

r
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or

m
al

 D
ai

ly
 

W
or

ki
ng

H
ou

rs

Pl
ou

gh
in

g

So
w

in
g

W
ee

di
ng

H
ar

ve
st
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k 
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ith

C
ob

bl
er

Tripura State Average Aug, 19
M 8 331 331 297 276 275 275 350 319 NA

W 8 NA 331 250 229 225 241 NA NA NA

Uttar 
Pradesh*

Meerut Ganeshpur Nov, 19
M 8 300 300 300 300 300 NA 500 NA NA

W 8 NA 250 250 250 250 NA NA NA NA

Aurraiya Aurraiya Nov, 19
M 8 NA 300 NA 300 300 NA 500 NA .NA

W 8 NA 300 NA NA 300 NA NA NA NA

Chandauli Chandauli Nov, 19
M 8 NA NA NA NA 300 NA 500 NA NA

W 8 NA NA NA NA 300 NA NA NA NA

  M - Man 
 W - Woman
 NA - Not Available
 NR – Not Reported
  * States reported district average daily wages
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Prices
TABLE 2.  wHolesAle Prices of certAin AGriculturAl commodities And AnimAl HusbAndry Products At 

selected centres in indiA 

Commodity Variety Unit State Centre Dec-19 Nov-19 Dec-18

Wheat PBW 343 Quintal Punjab Amritsar - 2200 1900

Wheat Dara Quintal Uttar Pradesh Chandausi 2025 1990 1890

Wheat Lokvan Quintal Madhya Pradesh Bhopal 2145 2136 1925

Jowar - Quintal Maharashtra Mumbai 4000 4000 3300

Gram No III Quintal Madhya Pradesh Sehore 4102 3800 4025

Maize Yellow Quintal Uttar Pradesh Kanpur 1850 1850 1730

Gram Split - Quintal Bihar Patna 6050 6050 5660

Gram Split - Quintal Maharashtra Mumbai 5800 6000 6000

Arhar Split - Quintal Bihar Patna 8350 8180 6450

Arhar Split - Quintal Maharashtra Mumbai 8400 8500 6000

Arhar Split - Quintal NCT of Delhi Delhi 8200 7900 5750

Arhar Split Sort II Quintal Tamil Nadu Chennai 8500 8200 6300

Gur - Quintal Maharashtra Mumbai 4900 5100 3800

Gur Sort II Quintal Tamil Nadu Coimbatore 4500 4500 5500

Gur Balti Quintal Uttar Pradesh Hapur 2500 2200 2250

Mustard Seed Black (S) Quintal Uttar Pradesh Kanpur 4100 3800 4250

Mustard Seed Black Quintal West Bengal Raniganj 4300 4350 4400

Mustard Seed - Quintal West Bengal Kolkata 4900 4550 4300

Linseed Bada Dana Quintal Uttar Pradesh Kanpur 5150 4800 4360

Linseed Small Quintal Uttar Pradesh Varanasi 4780 4700 4050

Cotton Seed Mixed Quintal Tamil Nadu Virudhunagar 2300 2400 1650

Cotton Seed MCU 5 Quintal Tamil Nadu Coimbatore 3000 2800 2700

Castor Seed - Quintal Telangana Hyderabad 3900 4000 5000

Sesamum Seed White Quintal Uttar Pradesh Varanasi 9650 9280 11080

Copra FAQ Quintal Kerala Alleppey 10400 10450 11300

Groundnut Pods Quintal Tamil Nadu Coimbatore 4800 5300 5200

Groundnut - Quintal Maharashtra Mumbai 8000 8500 5500

Mustard Oil - 15 Kg. Uttar Pradesh Kanpur 1365 1360 1380

Mustard Oil Ordinary 15 Kg. West Bengal Kolkata 1552 1400 1312

Groundnut Oil - 15 Kg. Maharashtra Mumbai 1750 1530 1500

Groundnut Oil Ordinary 15 Kg. Tamil Nadu Chennai 2050 2050 1840
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Commodity Variety Unit State Centre Dec-19 Nov-19 Dec-18

Linseed Oil - 15 Kg. Uttar Pradesh Kanpur 1400 1455 1420

Castor Oil - 15 Kg. Telangana Hyderabad 1290 1335 1665

Sesamum Oil - 15 Kg. NCT of Delhi Delhi 1830 1830 1750

Sesamum Oil Ordinary 15 Kg. Tamil Nadu Chennai 2800 2900 3380

Coconut Oil - 15 Kg. Kerala Cochin 2220 2313 2370

Mustard Cake - Quintal Uttar Pradesh Kanpur 2020 2000 1865

Groundnut 
Cake - Quintal Telangana Hyderabad 4000 3857 3143

Cotton/Kapas NH 44 Quintal Andhra pradesh Nandyal 5000 5200 5400

Cotton/Kapas LRA Quintal Tamil Nadu Virudhunagar 3600 3900 4850

Jute Raw TD 5 Quintal West Bengal Kolkata 4750 4850 4600

Jute Raw W 5 Quintal West Bengal Kolkata 4800 4850 4650

Oranges - 100 No NCT of Delhi Delhi 708 708 -

Oranges Big 100 No Tamil Nadu Chennai 500 650 440

Banana - 100 No. NCT of Delhi Delhi 458 458 417

Banana Medium 100 No. Tamil Nadu Kodaikkanal 700 700 570

Cashewnuts Raw Quintal Maharashtra Mumbai 94000 95000 110000

Almonds - Quintal Maharashtra Mumbai 73000 70000 70000

Walnuts - Quintal Maharashtra Mumbai 70000 65000 72000

Kishmish - Quintal Maharashtra Mumbai 20500 18000 22000

Peas Green - Quintal Maharashtra Mumbai 6100 5800 6000

Tomato Ripe Quintal Uttar Pradesh Kanpur 1280 2300 680

Ladyfinger - Quintal Tamil Nadu Chennai 2500 2000 2500

Cauliflower - 100 No. Tamil Nadu Chennai 2500 2000 1650

Potato Red Quintal Bihar Patna 1800 1580 1080

Potato Desi Quintal West Bengal Kolkata 2050 1800 650

Potato Sort I Quintal Tamil Nadu Mettuppalayam 3557 2720 1930

Onion Pole Quintal Maharashtra Nashik 5500 5500 650

Turmeric Nadan Quintal Kerala Cochin 11000 11000 12000

Turmeric Salam Quintal Tamil Nadu Chennai 11000 11000 11000

Chillies - Quintal Bihar Patna 11480 11240 9820

TABLE 2. wHolesAle Prices of certAin AGriculturAl commodities And AnimAl HusbAndry Products At 
selected centres in indiA-Contd.
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Commodity Variety Unit State Centre Dec-19 Nov-19 Dec-18

Black Pepper Nadan Quintal Kerala Kozhikode 30000 31000 33000

Ginger Dry Quintal Kerala Cochin 26500 26000 20500

Cardamom Major Quintal NCT of Delhi Delhi 135000 120000 99000

Cardamom Small Quintal West Bengal Kolkata 350000 270000 130000

Milk Buffalo 100 Liters West Bengal Kolkata 5200 5200 5200

Ghee Deshi Deshi No 1 Quintal NCT of Delhi Delhi 70000 70000 76705

Ghee Deshi - Quintal Maharashtra Mumbai 42000 40000 40000

Ghee Deshi Desi Quintal Uttar Pradesh Kanpur 39600 38400 39650

Fish Rohu Quintal NCT of Delhi Delhi 17500 16700 16500

Fish Pomphrets Quintal Tamil Nadu Chennai 50000 30000 40000

Eggs Madras 1000 No. West Bengal Kolkata 5300 5000 4920

Tea - Quintal Bihar Patna 21720 21720 21350

Tea Atti Kunna Quintal Tamil Nadu Coimbatore NT NA 39000

Coffee Plant-A Quintal Tamil Nadu Coimbatore 40000 38200 25000

Coffee Rubusta Quintal Tamil Nadu Coimbatore 29000 26500 17500

Tobacco Kampila Quintal Uttar Pradesh Farukhabad 7800 7400 3750

Tobacco Raisa Quintal Uttar Pradesh Farukhabad 4800 4300 2750

Tobacco Bidi 
Tobacco Quintal West Bengal Kolkata 13200 13200 13200

Rubber - Quintal Kerala Kottayam 11300 12000 11000

Arecanut Pheton Quintal Tamil Nadu Chennai 59000 59500 61000

TABLE 2. wHolesAle Prices of certAin AGriculturAl commodities And AnimAl HusbAndry Products At 
selected centres in indiA-ConCld.
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TABLE 3. wHolesAle Prices of some imPortAnt AGriculturAl commodities in internAtionAl mArkets durinG 
yeAr 2019

C
om

m
od

ity

Variety
C

ou
nt

ry

C
en

tr
e

Unit JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

CARDAMOM Guatmala Bold 
Green U

.K
.

   
 - Dollar/MT 22000.00 24000.00 24000.00 24000.00 28000.00 28000.00 28000.00 28000.00 28000.00 28000.00 28000.00 28000.00

Rs./Qtl 156244.00 170688.00 166200.00 166512.00 195188.00 193144.00 193116.00 200676.00 197988.00 198520.00 200788.00 199836.00

CASHEW 
KERNELS Spot U.K. 320s U

.K
.

   
 - Dollar/MT 10230.53 10155.54 9981.98 9878.13 8955.97 9198.06 9002.65 8808.53 8904.77 8655.52 8595.68 8688.70

Rs./Qtl 72657.22 72226.20 69125.21 68534.47 62432.07 63448.22 62091.28 63130.73 62965.63 61367.64 61639.62 62011.25

CASTOR OIL
Any Origin 
ex tank 
Rotterdam

N
et

he
rl

an
ds

   
 -

Dollar/MT 1776.88 1823.36 1816.15 2001.20 1976.47 1897.00 2001.60 1911.31 1910.92 1628.03 1565.86 1573.77

Rs./Qtl 12619.40 12967.74 12576.84 13884.33 13777.97 13085.51 13805.04 13698.36 13512.12 11542.73 11228.78 11232.00

CHILLIES Birds eye 2005 
crop A

fr
ic

a

   
 -

Dollar/MT 4800.00 4800.00 4800.00 4800.00 4800.00 5800.00 5800.00 5800.00 5800.00 5800.00 5800.00 5800.00

Rs./Qtl 34089.60 34137.60 33240.00 33302.40 33460.80 40008.40 40002.60 41568.60 41011.80 41122.00 41591.80 41394.60

CLOVES Singapore

M
ad

ag
as

ca
r

   
 -

Dollar/MT 7800.00 7500.00 7000.00 7000.00 6700.00 6700.00 5750.00 6000.00 6000.00 5300.00 5300.00 5700.00

Rs./Qtl 55395.60 53340.00 48475.00 48566.00 46705.70 46216.60 39657.75 43002.00 42426.00 37577.00 38006.30 40680.90

COCONUT OIL

Crude 
Phillipine/
Indonesia, cif 
Rotterdam N

et
he

rl
an

ds

   
 -

Dollar/MT 752.25 723.55 683.63 658.68 636.91 616.54 663.67 741.11 716.79 728.54 757.27 1007.98

Rs./Qtl 5342.48 5145.89 4734.14 4569.92 4439.90 4252.89 4577.33 5311.54 5068.42 5165.35 5430.38 7193.95

COPRA Phillipines cif 
Rotterdam

Ph
ill

ip
in

e

   
 -

Dollar/MT 496.99 450.10 413.83 414.24 401.20 417.25 436.31 448.17 453.12 456.09 474.42 646.21

Rs./Qtl 3529.62 3201.11 2865.77 2874.00 2796.77 2878.19 3009.23 3212.03 3204.01 3233.68 3402.07 4612.00

CORRIANDER  

In
di

a

   
 -

Dollar/MT 1650.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00 1700.00

Rs./Qtl 11718.30 12090.40 11772.50 11794.60 11850.70 11726.60 11724.90 12183.90 12020.70 12053.00 12190.70 12132.90

CUMMIN SEED  

In
di

a

   
 - Dollar/MT 3200.00 3200.00 3200.00 3200.00 3200.00 3600.00 3900.00 3900.00 3900.00 3900.00 3900.00 3900.00

Rs./Qtl 22726.40 22758.40 22160.00 22201.60 22307.20 24832.80 26898.30 27951.30 27576.90 27651.00 27966.90 27834.30

MAIZE  

U
.S

.A
.

C
hi

ca
go

C/56 lbs 379.00 376.00 357.00 351.00 348.00 443.00 434.00 363.00 355.00 387.00 363.00 367.00

Rs./Qtl 1057.82 1050.93 971.58 957.05 953.38 1200.93 1176.37 1022.44 986.51 1078.33 1023.01 1029.38

OATS  

C
A

N
A

D
A

W
in

ni
pe

g Dollar/MT 394.73 359.04 355.00 404.00 404.65 358.77 363.62 337.88 361.91 386.76 423.88 412.43

Rs./Qtl 2803.37 2553.49 2458.38 2802.95 2820.82 2474.80 2507.89 2421.59 2559.07 2742.13 3039.64 2943.51

PALM 
KERNAL OIL

Crude 
Malaysia/
Indonesia, cif 
Rotterdam N

et
he

rl
an

ds

   
 -

Dollar/MT 761.14 693.61 659.14 648.70 571.71 528.94 528.94 611.53 573.85 565.85 756.13 953.09

Rs./Qtl 5405.62 4932.95 4564.54 4500.68 3985.39 3648.63 3648.10 4382.84 4057.69 4011.88 5422.21 6802.20

PALM OIL

Crude 
Malaysian/
Sumatra, cif 
Rotterdam N

et
he

rl
an

ds

   
 -

Dollar/MT 520.78 566.37 513.78 533.83 513.97 508.77 495.74 571.71 581.74 583.83 721.80 719.65

Rs./Qtl 3698.58 4028.02 3557.93 3703.71 3582.88 3509.50 3419.12 4097.45 4113.48 4139.35 5176.03 5136.14

PEPPER (Black) Sarawak  Black 
lable

M
al

ay
si

a

   
 -

Dollar/MT 3200.00 3200.00 3800.00 3800.00 3200.00 3200.00 3200.00 3200.00 3200.00 3200.00 3200.00 3200.00

Rs./Qtl 22726.40 22758.40 26315.00 26364.40 22307.20 22073.60 22070.40 22934.40 22627.20 22688.00 22947.20 22838.40
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C
om

m
od

ity

Variety
C

ou
nt

ry

C
en

tr
e

Unit JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

RAPESEED

Canola

C
A

N
A

D
A

W
in

ni
pe

g Can Dollar/
MT

482.20 474.80 462.90 439.50 434.50 440.80 448.10 447.90 447.60 455.40 455.80 467.50

Rs./Qtl 2576.88 2558.22 2392.73 2279.25 2238.11 2322.13 2345.80 2413.29 2387.50 2471.00 2459.95 2548.34

UK delivered 
rapeseed, 
delivered 
Erith(buyer)

U
.K

.

   
 -

Pound/MT 304.00 304.00 304.00 304.00 304.00 304.00 304.00 304.00 304.00 304.00 304.00 304.00

Rs./Qtl 2835.41 2818.69 2746.94 2741.47 2673.07 2660.61 2603.46 2652.40 2645.71 2766.10 2815.34 2832.37

RAPESEED OIL

Refined 
bleached and 
deodorised ex-
tanks,broker 
price

U
.K

.

   
 -

Pound/MT 695.00 695.00 767.00 767.00 775.00 775.00 821.00 821.00 821.00 821.00 821.00 821.00

Rs./Qtl 6482.27 6357.17 6930.61 6916.81 6814.58 6782.80 7031.04 7163.23 7145.16 7470.28 7603.28 7649.26

SOYABEAN 
MEAL

UK produced 
49% oil 
&protein ('hi-
pro') ex-mill 
seaforth UK 
bulk

U
.K

.

   
 -

Pound/MT 299.00 286.00 274.00 272.00 314.00 309.00 309.00 309.00 309.00 309.00 309.00 309.00

Rs./Qtl 2788.77 2651.79 2475.86 2452.90 2761.00 2704.37 2646.28 2696.03 2689.23 2811.59 2861.65 2878.95

SOYABEAN 
OIL  

U
.S

.A
.

   
 - C/lbs 28.00 30.00 30.00 28.00 26.00 28.00 28.00 29.00 29.00 30.00 30.00 32.00

Rs./Qtl 4382.79 4702.45 4578.81 4281.58 3994.66 4256.89 4256.28 4580.86 4519.50 4687.91 4741.47 5033.58

Refined 
bleached and 
deodorised ex-
tanks,broker 
price

U
.K

.

   
 -

Pound/MT 635.00 635.00 646.61 650.98 668.66 -     -     -     -     -     -     -     

Rs./Qtl 5922.65 5808.35 5842.77 5870.54 5898.92 -     -     -     -     -     -     -     

SOYABEANS

 

U
.S

.A
.

   
 -

C/60 lbs 899.00 911.00 898.00 854.00 791.00 903.00 893.00 872.00 883.00 933.00 903.00 934.00

Rs./Qtl 2343.18 2377.80 2282.24 2174.49 2023.66 2286.00 2260.36 2293.61 2291.44 2427.69 2376.48 2446.41

US NO.2 
yellow

N
et

he
rl

an
ds

C
hi

ca
go

Dollar/MT 383.54 379.56 372.67 353.08 340.29 -     -     363.57 365.90 383.35 366.58 393.31

Rs./Qtl 2723.90 2699.43 2580.74 2449.67 2372.16 -     -     2605.71 2587.28 2717.95 2628.75 2807.05

SUNFLOWER 
SEED OIL

Refined 
bleached and 
deodorised ex-
tanks,broker 
price

U
.K

.

   
 -

Pound/MT 724.00 724.00 560.00 702.00 713.00 713.00 780.00 780.00 780.00 780.00 780.00 780.00

Rs./Qtl 6752.75 6622.43 5060.16 6330.64 6269.41 6240.18 6679.92 6805.50 6788.34 7097.22 7223.58 7267.26

Wheat  

U
.S

.A
.

C
hi

ca
go C/60 lbs 526.00 487.00 440.00 435.00 431.00 544.00 512.00 472.00 486.00 516.00 529.00 539.00

Rs./Qtl 1370.98 1271.12 1118.25 1107.62 1102.65 1377.17 1295.97 1241.50 1261.20 1342.65 1392.20 1411.79

    Source: - Public Ledger

foreiGn excHAnGe rAtes

Currency JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
Can Dollar 53.44 53.88 51.69 51.86 51.51 52.68 52.35 53.88 53.34 54.26 53.97 54.51
UK Pound 93.27 92.72 90.36 90.18 87.93 87.52 85.64 87.25 87.03 90.99 92.61 93.17
US Dollar 71.02 71.12 69.25 69.38 69.71 68.98 68.97 71.67 70.71 70.9 71.71 71.37

TABLE 3. wHolesAle Prices of some imPortAnt AGriculturAl commodities in internAtionAl mArkets 
durinG yeAr 2019-Contd.
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Crop Production
Sowing and HarveSting operationS normally in progreSS during marcH, 2020

State Sowing Harvesting

(1) (2) (3)

Andhra Pradesh Summer Rice, Ragi (R) Sugarcane Winter Rice Jowar (K), Maize (R), Ragi (K), 
Wheat Gram, Tur (K), Urad (K), Mung 
(K), Other Kharif Pulses, Winter Potato 
(Plains), Sugarcane, Chillies (Dry), Tobacco, 
Castorseed, Linseed, Cotton, Turmeric, Onion 
(2nd Crop) Coriander.

Andhra Pradesh Assam Autumn Rice, Summer 
Potato (Hills), Jute.

Gram Urad (R), Winter Potato, Tobacco, 
Rapeseed & Mustard, Linseed, Cotton.

Bihar Sugarcane. Wheat, Barley, Gram, Winter Potato (Plain), 
Rapeseed & Mustard, Sugarcane, Linseed.

Gujarat Sugarcane. Jowar (R), Wheat, Gram Tur (K), Other Rabi 
Pulses, Winter Potato, Sugarcane, Ginger, 
Chillies (Dry), Tobacco, Castorseed, Rapeseed 
& Mustard, Cotton, Turmeric, Onion.

Himachal Pradesh Winter Potato (Hills). ---

Jammu & 
Kashmir

Sugarcane, Onion. Winter Potato.

Karnataka Summer Rice, Mung (R), Sugrcane. Winter Rice, Jower (R), Maize (R), Wheat, 
Barley, Gram, Tur (K), Other Kharif Pulse, 
Potato, Sugarcane, Black Pepper, Tobacco, 
Castorseed, Rapeseed & Mustard, Linseed, 
Cotton, Turmeric Cardiseed.

Kerala Summer Rice, Tur (K), Other 
Rabi Pulses (Kulthi), Sugarcane, 
Sesamum.

Winter Rice, Urad (R), Surgrcane, Cotton, 
Sweet Potato. Madhya Pradesh Sugarcane, 
Onion, Jowar (R), Wheat, Barley, Small Millets 
(R), Gram, Tur, Urad (R), Mung (R), Other 
Rabi Pulse, Winter Potato (Hills) Sugarcane, 
Ginger, Chillies (Dry), Tobacco, Castorseed, 
Rapeseed & Mustard, Linseed, Cotton, Sweet 
Potato, Turmeric, Sannhemp, Cardiseed, 
Onion.

Maharashtra Sugarcane. Jowar (R), Wheat, Barley, Gram, Tur (K), Urad 
(R), Mung (R), Other Rabi Pulses, Witner 
Potato (Plains), Sugarcane, Chillies (Dry), 
Tobacco, Castorseed, Rapeseed & Mustard, 
Linseed, Cotton, Cardiseed.

Manipur Jute. Wheat, Castorseed, Rapeseed & Mustard, 
Turmeric, Orissa Sugarcane, Chillies (Dry), 
Bajra (R), Winter Potato (Plains), Chillies 
(Dry), Rapeseed & Mustard.
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State Sowing Harvesting

(1) (2) (3)

Punjab and 
Haryana

Sugarcane, Tobacco, 
Onion, Potato.

Potato, Sugarcane, Rapeseed & Mustard, 
Turmeric Rajasthan Sugarcane, Gram, Tur 
(K), Winter Potato (Plains), Sugarcane, 
Castorseed, Rapeseed & Mustard, Linseed.

Tamil Nadu Summer Rice, Jowar (R), Sugarcane, 
Groundnut, Cotton, Onion, 
Sesamum (Late).

Winter Rice, Jowar (R), Bajra, Ragi Small 
Millets (K), Gram, Tur, Urad (K) Mung (K), 
Other Rabi Pulses ( Kulthi), Winter Potato, 
Sugarcane, Black Papper, Tobacco, Castor 
seed, Sesamum, Cotton, Turmeric, Onion.

Tripur Sugarcane. Gram, Urad (R), Mung (R), Other Rabi Pulses, 
Winter Potato (Plains), Sugarcane, Chillies 
(Dry), Rapeseed & Mustard, Sweet Potato.

Uttar Pradesh Summer Rice, Small Millets (R),
Sugarcane, Tobacco Jute, Tapioca 
(Ist Crop).

Rapeseed & Mustard.

West Bengal Summer Rice, Sugarcane, Tur (k), Urd (R), Mung (R), Other Rabi Rulses, 
Winter Potato Sugarcane, Ginger, Chillies 
(Dry), Tobacco Sesamum, (Ist Crop, Rapeseed 
& Mustard.

(K) Kharif    (R) Rabi

Sowing and HarveSting operationS normally in progreSS during marcH, 2020-contd.
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